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Media Communication (The Impact of the Media on Foreign Policy)
Introduction
Foreign policy is the way in which the state shows its interest towards foreign actors. The effectiveness of the foreign policies depends on the amount of power that the country has. The media is usually the main source of information to governments, therefore; they have a major impact on the policies designed. The relationship between the media and foreign policy formulation mostly during the times of crises began having an impact in the 1990s after the appearance of new technologies in mass media. The impact of the media on government decisions on foreign policies is known as the CNN effect. The CNN effect shows that there is an impact of worldwide television news broadcasts on the decision made by the government. The CNN effect occurred in 1991 when the government of U.S.A and Britain had refused to help the Kurds however after coverage by CNN of the atrocities of Saddam, the two governments decided to change their policy. The television pictures have an amount of power on those watching them both the public and the elites that lead governments to make decisions on either military or political areas that are based on the emotions that the media manage to influence. The media ensure it bring out emotions and moralism to the policy makers through their dramatic breaking stories. 
The media acts an environmental factor in foreign policy decision-making process. When the media acts an environmental factor it involves and covers areas such as the political regime of the country, the communication policy that the government adopts, the political economy setting of the country and the channels of communication in the country. In some states the media is owned by the government, therefore, the state sets out the rules and regulations for the media. This kind of regime ensures that the media does not impact the decisions made by policy makers (Naveh Chanan, 4). In countries where the media is owned by the government, it serves as an output media environment which compels to the leaders and policy makers and relates to their decisions. However, in most countries, the media has become an input variable that has been influencing the foreign policy decision-making process because of democracy and the freedom of information by the citizens. 
Coverage done by media on foreign affairs in most cases tends to highlight the profound suffering that is found in times of suffering such as war, famine and the natural disasters (Livingston, Steven and Todd Eachus, 414). In the current era, both television and print media are using this strategy to intensify the emotional and on the spot depictions of the situations in various parts of the world to influence the decisions by policy makers. The Ambassador to U.N from the U.S explained that the television has the capability to convey graphic pictures showing pain and violence into the lives of people which have increased the pressure for fast commitment in the areas having the global crisis and detachment in situations that do not go as planned.  Additionally, due to democracy even the government curves into the pressures of the media and has to act accordingly even on foreign policies. 
[bookmark: _GoBack]Foreign policy nowadays is determined in real time since the public hears of events affecting the world in real time even before the government and policy makers have had time to think about the issues. Therefore, the policy makers find themselves acting before even thinking about the situation due to the pressures of the public. In most of these cases, foreign policy is affected by the day-to-day events that are conveyed on TV (Gilboa Eytan, 329). The electronic media coverage has created an influential and new imperative for quick decision making that was not experienced in previous years. The quick response of policy makers to the foreign policies does not allow for enough time for the policy makers to look at the options available and their need to deal with the pressures from television attempts to regulate the interest of the nation. However, media has a positive effect on foreign policies since it allows for direct communication of the situation such as war or hunger to the foreign leaders.
The impact that the media has been having over the formulation of foreign policies shows the loss of policy control by policy makers to the global television. Therefore, this shows that leaders are not able to make decisions based on interest but are rather driven by the emotional public opinion that is covered on the television. For example in 1995 the media impacted a lot of pressure to the government to intervene militarily in Bosnia even though Clinton did not succumb to their pressure to intervene. The media influences almost every aspect of the relationship that exists between the public opinion and the foreign policies made. For example, the Iraq invasion in 2003 shows the biased coverage of the media that turned the public opinion against the war (A. Baum, Matthew and Philip B.K. Potte, 40). The several instances that have had the media influence the decisions of foreign policy have made many people describe the American policy as one that is controlled by majorly the popular emotional impulses that are usually provoked by the media industry.
The impact of the media on foreign policies shows that the policy makers only respond whenever there are disturbing scenes on the television. Additionally, the policy makers seem to acquire their information from the reports made by the media evidently seen in the CNN Effect. Therefore, the policy makers are not given the luxury of deliberation on the best policy.  The results of lack of deliberation on policies can be catastrophic since decisions made can be reckless. The CNN Effect brought a scare amongst people since the media is not supposed to influence the decisions of qualified and elected policy makers. Additionally, decisions should not be made on impulse or image on the television. The policy makers should first find out if the information provided by the media is legitimate to protect them from the liability incurred for using inaccurate reports therefore, they are encouraged to use official sources (Mermin, Jonathan, 387). In some cases the media is out of order and in most cases act in antagonism with the government, therefore, policy makers should be careful when using information from media sources. Additionally, it is not good when the policy makers lose control over policy decisions as seen in the CNN effect. Leaders and officials set and ensure maintenance of news agenda according to the traditional mode of media and news. Additionally, the intensity of debate in the news that regard policy issues do not reflect the priorities of the media but instead usually index the level of intensity to the issue on the debate.
Conclusion
The media in many instances has been seen to influence the decisions made by the policy makers especially on foreign policies which have both positive and negative effects. The influence of the media allows the leaders to act quickly on issues that require a timely response. Additionally, through the media, the effort of the government to solve issues is measured. However, through the influence of the media on foreign policies such as the CNN effect the political and policy bodies lose control over decision-making power. Additionally, decisions made on impulse can be reckless and lead to worse situations. Therefore, the influence of the media on policy decisions should be controlled to ensure stability. 
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