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Safety of Products
Safety of products involves producing products that do not affect the health or operation of the consumers. Moreover, the products should not contain any hazardous component that does not add value to the consumer. Toyota Company is one of the biggest car manufacturing companies in Japan. The car manufacturing industry requires that companies ensure there is the safety of both the consumers and employees. The main concern in this industry is mainly on how issues in the process of manufacturing are handled to ensure the safety of those involved in the process and use of the end product. In 2010 Toyota Company made a big and unethical mistake by ignoring a safety concern through delaying recall investigations to be able to save the money used for the process. The company had produced cars that had faulty brakes and sticking pedals. The company refused to honor the promise of fixing the vehicles and it took it two years to recover from the unethical behavior.  The production of unsafe vehicles by the company had led to several deaths and numerous complaints about the safety of the company’s cars.
[bookmark: _GoBack]The company's management should have ensured the vehicles had been properly assessed by the quality assurance department to ensure that no part was defective. Additionally, after discovering that some of the cars had defective parts, the management should have acted in time to fix the problems that were affecting the cars and ensure that customers do not buy the vehicles that had the problem. Therefore, enabling the company retain its client base and reducing the costs of recalling the cars (Hill, Eckerd & Wilson, 2009). The ignorance by the company’s management lastly for two years before the cars from Toyota were considered safe. 
In conclusion, companies should focus on the safety of the consumers to improve its performance and growth. Additionally, proper quality assurance checks ensure that companies do not lose loyal customers. 
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