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Obesity Campaign
Obesity is one of the major lifestyle health disorders facing Americans today. Obesity is basically having excess fat tissue that may lead to numerous health risks such as high blood pressure or heart disease. Obesity occurs in children and adults. However, obesity is totally preventable and even treatable. The campaign focuses on targeting mothers and children to educate and create awareness on how to firstly prevent obesity and secondly how to treat obesity. 
The main target audience of the campaign is low income mothers and their children. Obesity statistics in the state of New York indicate that about 14.5% of all the children in the state are obese while about 32% are overweight, which is greater than the national average of 31-1% (New York Senate, 2013). Most of these children are under high-risk communities especially in the Hispanic and African American communities (Arumugam, 2011). These families are mostly low-income families. According to New York Senate (2013), low income families with little education ranks lack the proper resources to prevent and fight obesity. The low income mothers and children are the right audience to educate and help them to fight obesity. 
[bookmark: _GoBack]One of the most important campaign messages is spreading love by appreciating each individual as a human and working in unison to live healthier lives. Mother will be encouraged to develop strong relationships with the children and vice versa. According to Arumugam (2011), mothers are very important in the equation since they make a lot of the diet decisions for the family. Mothers will be educated on health diets as well as nutrition. This will be accompanied by numerous resources on where to access these food items easily. Moreover, the campaign message will also focus on the importance of exercise or fitness. Children will be encouraged to reduce their consumption of processed foods such as snacks and become more active as a prevention measure for obesity.
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