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Introduction
The current business world has made business both small and big to invest in international markets with the aim of maximizing wealth through increasing their customer base. Rapid globalization and emergence of new markets in developing economies have made international trade increase significantly. One of the tools used by international investors both private and public listed corporations are statistics. The complexity of international markets necessitates the investors in international markets to carry out feasibility studies before venturing into new markets. Whether streamlining the process of production, designing new products, evaluating prospective and current customers, the current managers face challenges in the complexity of international business. Therefore, statistics alleviate the problem of dealing with uncertainty and enable the international businesses in making quick decisions to ensure survival in the foreign markets.
The use of statistics in international business ranges from; giving the decision makers a bigger picture, backing judgments, making connections, ensures quality, forecasting among others according to Robert, Patell, Staelin, and Wecker (1988).
A Bigger Picture
The use of statistics in international business helps the decision makers to have a deeper insight into international market prior investment execution and during the running of the business. Statistical analysis helps business to understand the trend in needs and preferences among consumers in international markets. Using an appropriate sample of data, the policy makers can observe the trend in consumer behavior, and they can make a sound judgment on the product or service to introduce in the international market. Further, when the product reaches the maturity stage, it is important for the international business to differentiate the product or service in the market to remain competitive. Thus, data collected on consumer trend enables the international business to adapt to the changes in consumer preference. Besides, the use of statistics helps the international business to observe the operations of the competitors and helps them to move with industrial pace. 
Backing Judgments
The process of decision making in international business involves a variety of stakeholders. Thus, while making decisions, statistics help policy makers in making assertions and backs them whenever their decisions are questioned. Statistics provide the information with stand alone figures and evidence in making decision as well as providing a direction of certainty that the business intends to take. 
Making Connections
The analysis of data in statistics helps in the identification of relationships among variables according to Robert (1988). International businesses can establish links between given tow variables such as the changes in sales revenue due to specific sales offers. Another example is the relationship of the product or service purchased and the level of customer satisfaction or dissatisfaction among consumers. Conducting a further analysis of data could lead to the development of theories about more relationships on variables which guide international businesses in controlling customer satisfaction, increasing sales volume on repeat purchases. 

Ensuring Quality
Statistics has significant contribution in ensuring quality on products and services according to DeGroot and Schervish (2002). Most quality assurance programs such as Lean Manufacturing and Six Sigma utilizes statistics in setting standards on quality of commodities. The use of statistics for international businesses especially those that produce goods is in control and measure of the process of production. This helps in the reduction of variations which consequently leads to wastage and error, thus ensuring consistency in the production of goods. In the process, consistent production saves on the cost of material used in making or remaking products. Further, the international businesses can avoid warranties on shipping defective products. 
Forecasting
To ensure the future survival of international businesses, making future predictions on the occurrence of events is of vital importance. The uncertainty in the future necessitates the use of statistics to come up with a consistent trend in making future assertions. For instance, international business uses past statistics to forecast future sales, and they can make decisions to accommodate future trends in sales. Further, the use of statistics assists in identifying the phase of a product in their life cycle. Based on data, the international business can assess the trend in the sales of a product in the market, and they can know the different stages of product development. Consequently, the data analysis helps them in making a decision on the future of the product and the action to take to remain competitive in international market. 

Research and Development
Research and development are crucial for international business survival. Statistics enables the international companies to carry out research to facilitate development according to Sybil (1994). International markets are characterized by stiff competition from both multinational corporations and the local companies. Thus, to remain competitive, the businesses invest in research and development in some operational services including market surveys, product development, and competition analysis among others. 
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