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Exploring The “The Beauty Myth” By Naomi Wolf
“The Beauty Myth: How Images of Beauty Are Used Against Women” is a 1990 non-fiction book feminist writer and freelance journalist Naomi Wolf, that explains the stereotypical myth that surrounds the concept of feminine beauty. The book's central argument is that there is a significant correlation between female beauty and female liberation. Wolf further maintains that from a feminist perspective, beauty has for decades been used as a silent yet powerful weapon to keep women in their place. The scholar notes that consumer industries gain a lot from the beauty myth by tapping into women’s self-consciousness, self-doubt, self-hatred, and unending pursuit of perfection.  For instance, annually, the diet industry makes $33 billion, the cosmetics and cosmetic surgery industry makes a massive $320 billion, while the pornography industry makes $7 billion per year (Wolf 17). Wolf’s “The Beauty Myth” does justice in trying to deconstruct this concept and what comes out clear is that as women worry themselves sick over how and why they should be beautiful while pornography, cosmetic, and fashion industries consequently bag billions of dollars each year.
Too often women have been judged based on their physical appearance over and above any other quality that they may possess. It is quite unfortunate that in as much as the outsider [media, men, and other fellow women] construct the beauty image that women must conform to in order to be viewed as feminine enough, the individual woman has knowingly and unknowingly fallen bait to this construction. Every second of every minute every day, a woman somewhere somehow is thinking of how beautiful or not-beautiful she is. 
Some worry about the shape of their body, others their hair, to some it is their face that is the problem, their height that is not right, or their wardrobe that needs a touch to be just right, and so on and so forth. In other words, very few feel that they measure up to the beauty standard that society has set. By so doing, male dominance is allowed to thrive in the contemporary societies besides women making groundbreaking breath-through economically, socially, and politically. On this note, the author notes that now more that now more than ever, women have more professional success, legal recognition, and power (Wolf 10). However, the more advances they make in these areas, the more the beauty myth requires them to remain feminine. This obsession with physical appearance and perfection is a form of social control aimed at keeping the woman at bay, filling her with constant self-doubt, self-consciousness, and self-hatred as she tries hard to fulfill what the society has set as the standard of flawless beauty. 
Any woman who tries to go against these standards is perceived to be doing so because something is wrong with her or she is too ugly anyway – she, therefore, becomes the ugly benefit. But the question remains, who wins in all these because surely it is not the woman – rather she stands to lose than gain. The central images of this standard, Wolf notes, are the skinny models with fair smooth skins, the curvaceous female in porn magazines and videos, and not forgetting, the female dressed up for the occasion [whatever it may be]. All these work to the detriment of the womenfolk and much to the joy and benefit of the commercial industries. The cosmetic industry, for instance, has had much to gain in this whole beauty myth concept that has enslaved the modern woman for so long. 


The cosmetic surgeons are having a field day as women of all ages from all walks of life strive to look sexy. Societal definition of sexy seems to be an unnaturally skinny female with a perfect physical appearance. The beauty myth in the society preaches that normal, round, and healthy female bodies are not sexy but too fat, ugly, and imperfect. It maintains that stretch marks and signs of aging is ugly and unacceptable (Wolf 152). For this reason, women across the world spend millions each year in cosmetic surgery trying to rectify what they fill is out of order in their body.  For those who for one reason or the other cannot afford a liposuction [form of cosmetic surgery to remove excessive fats] they result to dieting. 
According to the National Eating Disorders Associations, 1.5 to 3 million women are anorexic, and that anorexia is the leading cause of death among female teenager in America. Pornography has also gained a lot, with consumer spending doubling within five-decade. It has played a critical role by portraying sexual images of absolute femininity [beauty pornography] – the perfect body, perfect breast size, and so on. These have in turn put women into a frenzy trying to have parts of their body such as those of the porn stars and fashion icons who now becomes the ideal figure of sexy femininity (Wolf 5-12).
Ending the beauty myth may be next to impossible as long as the society constructs the idea of femininity against this seemingly naturally unattainable standards. Both men and women lose and are in one way or the other hurt by the beauty myth but unfortunately, they rarely notice. It has turned women into objects of sexual pressure and the male gaze and has inadvertently turned men into mirrors and judges of feminine beauty thereby depriving them of the knowledge and ability to appreciate and love a woman for who she truly is. I believe that true beauty lies within and the external appearance is not more important that what is inside. A woman with a beautiful heart and soul is beautiful regardless of how she looks and vice versa.
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