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Merger Guidelines

The antitrust law is the law of competition. Its objective involves promoting fair competition on the merits as well as protect the consumers and wronged business competitors from anti-competitive businesses. Anti-competitive business practices are those practices that undermine the competitive behavior of a given market. The antitrust law governs proposed mergers and acquisitions that threaten competition and address practices that could negatively affect competition on merits in an antitrust market. Lawyers and Economists consultant get involved in investigating if the merger could be beneficial regarding competition or even be neutral. 

On the other hand, the merger guidelines explain that the mergers are not supposed to be given the permit to generate, increase or establish market power. Remarkably, mergers enhance market power if there is a possibility of them raising prices, decreasing output, reducing innovation or even harming customers from competitive limitations (Shapiro, Carl 4).
Notably, the lawyers and economic consultants get involved when a merger is said to be anticompetitive by obtaining substantial information from the parties meant to merge. However, they provide evidence that the parties intend to increase prices, reduce output, and reduce the quality of products among others. Consequently, the evidence gives information on the likely effects of the merger. 

The economists also look for dependable information that could lead to efficiencies. When examining the effects of the merger, the economic consultants take into consideration on whether the competitive effects are positive. The effects could be as a result of price discrimination where profitability increases as a result of raising prices to targeted customers and not to all (Shapiro, Carl 6).  An increase in prices to some customers may be beneficial, but an increase in price for all may cause customers to substitute away.

Finally, the economists, as well as the lawyers, intervene so as to identify whether the merging parties lessen competition and also to measure the shares resulting from the market as well as the market concentration. In addition, use of the hypothetical test for monopolists evaluates if products in the market constitute the significant antitrust markets. The test helps in identifying products that interchange with products sold by some of the firms that merge.
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