Outline of OXFAM store
Creating Retail brand strategy for OXFAM and implementation
1. Executive summary/abstract 
· Brief summary of key findings in the report
2. Introduction 
· A brief introduction of retail branding and why it is important in busses success
· Important of branding in the retail industry
· Definition of brand and why it is important in distinguishing specific seller’s product
3. Background of the industry 
· Oxfam store is a 
3.0 Creating OXFAM branding strategy 
Be relevant to your customer
· Every the organization do must be intended to create customer value 
· For instance Wal-Mart is relevant because they offer customers what they want
Capitalize on new growth opportunities in the market 
· Customers tend to favor companies that support them to grow by interaction with the brand. This can be achieved in the following ways;
1. Combining both online and in store promotion discount
2. Enhancing customer experience through augmented reality
3. Offering customizable products that meet customer’s needs
4. Experimental retailing 
· 
OXFAM should go for category leadership 
· Oxfam can develop it retail brand by choosing the tried-and-true path by simply doing what the company has always been doing.
· Ensuring brand conversation with customers to ensure constant attention for meaningful action
· For instance southwest airline develops its brand through category leadership 
4.0 Implementation 
1. Defining the brand 
· This occurs during construction of the brand 
2. Differentiate and position the brand 

3. Expose the brand through communication 

4. Personalize your brand 

5. Review the brand implementation plan 
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5.0 Conclusion 

