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I tend to agree that the company should focus on marketing veterinary products in Australia as well as even expanding the current number of products. Currently, the Australian farm production is worth $30 billion. Additionally, Australia is the largest beef producer in the world as well as the largest exporter or wool. These are all animal based products that come from cattle and sheep supported by large scale livestock farming in Australia. Most of these farmers depend on veterinary products for prevention and treatment of animal diseases. Therefore, with the rising demand in animal products, the demand for effective and efficient veterinary products will increase. This is because the majority of producers depend on the supply of veterinary products to protect their livestock from pests and diseases.  
Furthermore, Australian regulatory systems offer different definitions of veterinary products meaning that the current products can be expanded. Veterinary products include medicines or chemical products that can prevent, diagnose, cure, or alleviate animal diseases or conditions. Moreover, the company can expand its products to chemicals that modify the physiology of an animal to change its natural development, quality, or productivity as well as making it manageable. Therefore, the veterinary product category, offers greater benefits over the other pharmaceutical products offered by the company. 
In conclusion, the regulations surrounding veterinary product approval are not that stringent. The company can even request for a pre-application to acquire advice on the application category, fees, and timeframe till market authorization. This also includes the design of experimental trials and data requirements. Through this process, the company can make its evaluations and decide whether to make a full application or not. This will be both effective and cost-efficient in meeting the company’s objectives.   



