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Marketing Strategy
An effective marketing strategy gives guidance on the right consumers at the right time and the right place (Doole, Lowe and Kenyon 63). The plan is aimed at maximizing an organization’s returns s well as maximizing revenues. Further, the strategy should be focused on creating value to the consumers. The strategy also involves a variety of activities including educating, communicating and motivating the targeted customers. The education involves teaching the consumers about the firm’s services and products.  A continuous marketing strategy is composed of some aspects including the pricing, value chain, marketing research, market segmentation among others (Peter and Olson 27). 
To better meet the needs and the expectations of the customers, the firm would carry out market segmentation and identify the specific needs among different segments. The strategy is aimed at developing more manageable pieces of the target audience (Doole, Lowe and Kenyon 63). The firm will also conduct a market research to understand the trends in various target markets. The research enables the organization to identify the needs and expectations of the consumers. Thus, the marketing research will involve collecting data from different markets and establishing developing a report that would effectively help in the process of making a decision (Peter and Olson 41). The marketing research will also form the basis of pricing the firm’s products in the market and set affordable rates to be competitive in the market. Further, research will enable identifying the best technology to produce quality drugs that meet the healthcare standards. 
Among the countries targeted by the firm, Turkey, South Korea and Taiwan will be included in the simultaneous marketing strategy. The states have established better incentives compared to other countries such as Russia. Taiwan will be the target market after initial approvals. This attributable to the government incentives in encouraging foreign traders. Further, the country promises higher returns in the healthcare industry.
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