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Question One: Voter Turnout in the United States

Voter participation in elections is an integral component for deciding on leaders who appeal to the electorate in many states. Voter turnout has been an issue of debate across the elections in the United States. Over the years, the United States has experienced a low voter turnout during the presidential and the midterm elections. In the last midterm elections held in the United States, the voter turnout was estimated to be 37 percent while the turnout for the presidential elections was estimated at 60 percent (How Groups Voted 2016, n.d.). Across the various elections, the voter registration and identification have often been noted to be among the factors that result in the low voter turnout. For instance, the introduction of the early voting system has often been noted to decrease the voter turnout across many states in the US.


Additionally, the voter demographics in the last presidential and midterm elections in the United States exhibited a decrease in the lower voter turnout. First, it is estimated that more of the white women participated in the 2016 presidential elections compared to the white male who only represented 48 percent of the registered population (How Groups Voted 2016, n.d.). Second, it is evident that the blacks who participated in the 2016 presidential elections decline to 59.6 percent compared to the 66.6 percent voter turnout in the year 2012 (How Groups Voted 2016, n.d.). Furthermore, it was estimated that most of the voters who engaged in the elections were often the older generation above 44 years who were wealthier as opposed to the young individuals who failed to turn out for the voting process (Fraga, 2015). On the other hand, individuals who enjoyed high socioeconomic status tended to participate in the voting process as a way of exerting their influence in the economy and national issues.

Voter turnout often represents the willingness of the citizens to exert their authority over various economic and political issues they may face. As such, it is essential for the federal government together with the local states to enhance measures and strategies to increase voter participation for both the midterm and presidential elections (Burden et al., 2013). In many polls, individuals often fail to take part in the election due to their unavailability within their polling stations. Although the government has often endeavored for their involvement through making the Election Day a public holiday, many individuals find it difficult to travel for the elections (Westfall et al., 2015). Besides, the federal government has often enhanced an early voting system and reducing the restrictions such as the making the voting easy as measures to increase voter participation in both the presidential and midterm elections (Burden et al., 2013).

However, it is crucial to adopt various practices to increase the voter participation. First, the government should enhance a modernized universal voter registration process that would improve voter identification through an opt-out structure system (Highton, 2017). Second, many individuals fail to participate in elections due to prolonged runoffs arising from ties. The government should adopt instant runoffs for the primaries and midterm elections to ensure that the voters can further participate in the polls as opposed to extending the voting date when individuals would fail to attend. Moreover, enhancing a national popular vote would make every vote count even for the non-battle grounds for the presidential race (Burden et al., 2013). As such, allocating resources equally to all regions would expand the scope of presidential campaigns that would increase the number of participants. On the other hand, enhancing fundamental reforms to strengthen democratic inclusion for all the states would promote involvement in the elections (Cox et al., 2016). Citizens only engage in elections if they feel that the votes would count. Getting the citizens to be excited about the polls together with employing experienced poll officials would also reduce any delays while also promoting involvement in elections.

Question 2: Political Action Committee

The Political Action Committee (PAC) refers to an organization in the United States that is responsible for pooling together campaign resources while also distributing the funds to their preferred candidates who seek the political offices (Political Action Committees, 2017). Across the United States, the PACs are formed by trade associations, unions representing the labor agencies and corporations that endeavor to promote their interest through the elective offices across various states (Lawton et al., 2012). The resources are used in support of a particular candidate or can also be used to campaign against an opponent. Elsewhere, the PACs may also utilize their financial resources on independent expenditure where they may act against a non-popular candidate either at their discretion or that of the political party's agents.


Across the democracy of the United States, the PACs play a decisive role in promoting the success of candidates. First, the PACs accord individuals an opportunity to run their campaigns thereby enhancing a level political ground for the candidates (Political Action Committees, PACs, 2017). In many situations, candidates with the right manifesto may lack the required finances to fund their campaigns. As such, the PACs are of great benefit in promoting fairness in the political scenes. Second, the PACs provide a legal means through which institutions within the economy can influence the politics in the states (Tahoun, 2014). The PACs may give corporations an opportunity to participate and enhance their say within the political scenes as opposed to direct involvement through sponsoring candidates.

Additionally, the PACs are a medium through which the voters and institutions can be enlightened on how to carry out their legislative and civic responsibilities. Individuals and organizations thus become more proactive in engaging in the political arena and consequently enhancing good governance (Bonica, 2013). Also, they foster voter education by ensuring that the voters understand the rationale for making informed choices within the political scenes. Moreover, the PACs are a means through which political parties can promote accountability in light of the need for improving the governance across the various political institutions (Bonica, 2013).

However, the PACs have their negatives. First, they may promote financial embezzlement among political institutions. Second, they may endeavor to improve the interest of a non-popular candidate whose agenda may fail to positively appeal to that of the voters (Tahoun, 2014). Moreover, through their independent expenditure may negatively interfere with the image of the other candidates in spite of their efforts to ensure that they sell out their agenda and policies for the state (Bonica, 2013). As such, the institutions may tend to further their interest at the expense of the needs of their citizens.

Indeed, it is evident from the activities of the PACs that they endeavor to promote the agenda of political parties and candidates within the political arena. The PACs are a show of the freedom of speech for many individuals who may often wish to support candidates little known due to inadequate financial resources to steer their political agendas. The courts in different states have upheld the roles of the PACs in promoting democracy (Contribution limits, 2017). However, the courts have regulated the number of funds that can be advanced to the political parties and election candidates within in their political quests (Contribution limits, 2017).
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