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The Responsibilities of a For-Profit Company
Introduction
A for-profit organization usually functions by the profits it makes. The primary goal of such a company is making money as opposed to the non- profit making organization that focuses on helping the society as is less concerned with money. Companies that are considered to be businesses are mainly for profit making and include retail stores, restaurants and hotels, insurance companies and real estate companies. To maintain a positive image and attract new clients a for-profit company must understand that it has a corporate responsibility to all the stakeholders involved in the day to day operations of the firm (Moon, 2007). Therefore, it has a responsibility to the public, customers, investors, government, suppliers, distribution channels, the community where it operates and the employees.
Any business that aims at making profit has a responsibility to the customers by ensuring it provides the customers with products and services that are of high quality and have a reasonable price. Any for-profit organization strives to provide tailor-made solutions for all the customers (Waddock, Bodwell, & Graves, 2002). For example, Apple Incorporated provides different goods and services to their consumers to fulfill the specific demands of the clients. Moreover, a for-profit company the management ensures that it stabilizes the processes and quality of products. The for-profit company ensures it retains its customers and wins new ones by providing customer services that are of high-quality, maintaining proper communication with the customers through training the employees on good communication skills. Communication takes place through marketing and corporate communication which the company does through advertisements, sales promotions and sampling which provides information to the customers enabling them to have all necessary information about a product before they make a purchase.
A for-profit company also has a responsibility towards the employees as it tries to gain profits. The responsibilities towards the employees range from paying the workers sustainable wages and providing safe working conditions. The for-profit company should pay the employees at least the minimum hourly wages that are set by the government. Additionally, the company is supposed to pay the workers the money payable from working per pay period set, overtime wages, sick leave payments and leave wages (Stancu, Grigore, & Rosca, 2011). The organization should provide paychecks for the employees on time. Furthermore, the company should pay medical care, social security, retirement benefits and the state and federal taxes from the wages of the employees. Moreover, the company is required to maintain a safe working environment as per the set standards. The management should ensure they inform the employees on the high-risk areas in the organization that would lead to injury and trains them on the necessary safety procedures that will minimize the risks of injury. Also, it is the responsibility of the organization to confirm that the tools used by the workers are safe and inspecting the organization and the level of knowledge that the employees have to safety standards.
It is also the responsibility of the company to ensure it provides and cultivates a positive working climate and the right organizational behavior which will bring togetherness and efficiency of the firm. The organizational culture will either increase or decrease the efficiency of the company which in turn affects the profits of the company. The management can create a productive organizational culture through fair treatment of employee regardless of their age, race, gender or ethnicity (Kim, Lee, & Kim, 2010). Moreover, the management should ensure they handle cases of harassment and cultural diversity carefully to ensure they do not affect the profitability of the company.
For-profit businesses also have accountability towards the government and the public through ensuring transparency whereby the company needs to provide financial statements such as the statement of financial position, the statement of changes in equity and the profit and loss statement. Accurate financial statements show the openness of the company and provide trust by the shareholders and the investors on the information provided (Carroll, 1979). Moreover, transparency in financial statement allows the government to create trust in the organization which leads to provision of incentives that help in growth and profitability of the business.  The company shows its responsibility to the public and the government by providing audited reports of environmental conservation and minimizing the production of harmful substances into the atmosphere. The profit making companies have a responsibility to the community in which they operate through ensuring that they curb environmental pollution and involve themselves in activities that give back to the society such as charities and volunteering programs. The company should also provide annual accurate accounting records and remit the taxes accrued. Moreover, a company shows its responsibility to the government by following the set laws and regulations such as laws on the pricing of products and payment of wages. 
[bookmark: _GoBack]The profit making corporations have an obligation to the suppliers and the business partners as it achieves its main goal that is making profits. The company should maintain trusted relationships with their core suppliers. Moreover, the company should offer the suppliers a fair opportunity to earn any business opportunity with the company. It is necessary for the company to maintain open communication and have honesty with all suppliers to keep them interested in doing business with the company. Furthermore, the company has the full responsibility of paying the suppliers their bills in time to avoid conflict and also get modest discounts that increase the profits of the company through the reduction in the cost of production (Stigzelius, & Mark-Herbert, 2009). The company also has a responsibility to its distribution channels such as retail stores, franchisees and the wholesalers to ensure effective movement of the products of the organization. The firm should deliver the orders of the distributors in time to avoid loss of sales from delayed deliveries. Moreover, the company should give the distribution channels a right to run the businesses in their own methods and reduce the laws and regulations imposed for the smooth operation of processes and to cater for diversity in the market.  

Conclusion
It is important for any profit making company to ensure it fulfills all its responsibilities to the various stakeholders that influence the performance of the company. The main responsibility of a for-profit company is to make profits and maximize the wealth of the shareholders through increasing the equity share of the company. However, the company also has responsibilities towards the government, consumers, suppliers, society and employees for the efficiency and growth of the business. All the stakeholders involved help in increasing the profits of the company, therefore; the management should develop the best mechanisms that will increase unity, loyalty, and peace amongst the stakeholders and the company.
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