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Traits of Entrepreneurs

An entrepreneur is a person who comes up with new ideas and then implements them into profitable ventures by accepting the associated perils and uncertainties. As a result, it is necessary that entrepreneurs posses particular traits in order to be successful. Although different entrepreneurs engage in diverse ventures, there are common traits that all successful entrepreneurs exhibit, which are either inborn or developed over time. 

According to Kaur and Bains (2015), innovation is a key character that entrepreneurs should posses. This is following the fact that, they are required to constantly change ideas into marketable forms as well as advance the existing processes. Besides, innovation plays a major role in entrepreneurship because; it is through this trait that an entrepreneur is able to stand out from the others. An innovative entrepreneur exhibits the creativity to come up with exceptional products or services, and create customer rapport. However, it is important to understand that, innovation does not always refer to creation of something new. Instead, it could involve improving or changing an already existing situation to effectively match the needs of the customers (Makri, Hitt and Lane, 2010).

Second, entrepreneurs have a tendency of taking risks. When running their businesses, entrepreneurs take risks constantly. As Karim et al. (2012) explains, the initial step of trying to implement an alien idea without any certainty of success involves risk taking. Other risks include: seeking financial support from banks, investing in the business through expansion and abandoning the comfort of an assured income in order to establish a personal business. The importance of risk taking in entrepreneurship is that, it allows entrepreneurs to grow their businesses to another level. In addition, risk taking can assist an entrepreneur to acquire more capital to invest in the business. In the same line, Entrepreneurs with controlled risk-taking guts, gets the chance to perceive opportunities and profit from them before the market is flooded. However, it is advisable for entrepreneurs to accurately evaluate a risk before engaging it. This could prevent consequences associated with thoughtless risk taking like:  disappointments, financial losses and loss of customer loyalty (Abu-Saifan, 2012) .

 
The third trait of entrepreneurs as proposed by Driessen and Zwart (2007), is the ability to make concrete decisions. In the day to day running of an organization, minor and main decisions have to be made. Many of the times; the entrepreneur must opt for a particular alternative among many, to solve a particular problem. It is therefore important for the entrepreneur to be armed with the necessary skills that are needed to both prompt and long term decision .This is because the outcome of a particular decision can significantly affect the business, and even the life of the entrepreneur. Effective decisions can be reached by doing an extensive research on facts and information regarding the underlying circumstance. 

The next trait that is exhibited by entrepreneurs is the ability to adapt to change. Notably, the business world is dynamic in nature. consequently,therefore necessary for an entrepreneur to adapt to any internal or external transitions that may occur during the course of undertaking a business. It is important for the entrepreneur to accept changes especially in the following areas. First, when new technology is introduced. This may tend to be disruptive at first but when approached positively, it brings productivity and value addition in business. Second, in order to keep thriving in the competitive world of business, next, entrepreneurs should embrace the changes that are created in order to meet the specific needs of customer. This could help them to create customer loyalty as well as lure new customers. In the same line embracing the changes linked to growth opportunities helps the entrepreneur to gain new skills. Moreover they discover new prospects and apply their resourcefulness in ways that eventually profit the business, through innovative ideas and improved dedication (Makri, Hitt and Lane, 2010).

Subsequently, (Driessen and  Zwart, 2007), describe passion as a must have trait for entrepreneurs. They emphasize that, passion is the drive force behind the other discussed traits of an entrepreneur. Moreover, passion motivates an entrepreneur to pursue an idea while ignoring the uncertainties associated with it. Also passion helps an entrepreneur to persevere and persist patiently during the launching period of business, with the hope that the venture would be profitable. It is therefore important for entrepreneurs to venture into business fields which they are passionate about. Unlike the above traits, passion is mostly an inborn trait. Nonetheless, research shows that passion can be created through motivation and guidance.Likewise; the other entrepreneurship traits are acquired and developed through years of learning and experience in the business world. In addition, the traits can be enhanced by emulating other successful entrepreneurs.

Personally, passion is my strongest entrepreneur trait. I am particularly passionate about fashion designing. Currently, I design and stitch some of my clothes; but I am hopeful that I will own a fashion house in future. Similarly, designing requires a lot of innovation. I tend to develop my innovative skills by stitching new and unique designs, as well as comparing the work of other fashion designers.  In terms of risk taking, I consider myself a moderate risk taker and I believe that would assist me to take my business to another level after establishment. Also, I have developed my ability to positively adopt to change. I have achieved this by promptly eliminating denial when I am faced by a sudden change. As a result, accepting the situation gives me the energy to deal with it. Furthermore, I perceive change as a chance to and encounter and learn new skills. On the other hand, my decision making skills are very poor as I tend to panic especially when I am needed to make a critical decision concerning my life. However, I am working on this limitation by reading informative materials on the decision making process. 

In conclusion, for an entrepreneur to thrive in the competitive business world, they must possess outstanding traits. First, innovation; which helps the entrepreneur not only to come up with new ideas, but also to enhance the prevailing circumstances to match customer needs. Second, decision making skills; which help the entrepreneur to make effective decisions geared towards achieving the set goals. Third is the risk taking ability, a trait if wisely used leads to advancement of the business. Next is the ability to adopt to change; a trait that brings productivity to the business. Lastly, is passion; which acts as the driving force that motivates entrepreneurs especially during hurdles. For most entrepreneurs, passion occurs naturally. Conversely, the other traits are learned and developed through years of exposure and experience. 
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