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Online Marketing Services Market 
Evolution in technology has changed how marketing was done previously. Business individuals and corporations used traditional methods such as the newspaper and TV to market their products and services. However, these methods did not yield good results as the medium did not reach a good number of potential customers. Besides, the methods were expensive such as calling a potential customer through the phone to actualize a sale as stated by Zinkhan (2005)
Use of internet marketing has been adopted in a significant manner by individuals and corporations due to its effectiveness. Information spread through online marketing reaches potential customers globally so long as there is access to the internet as stated by Lindström and Andersen (2001). Another advantage of using the internet on marketing is the cost consideration. Apart from reaching a significant number of customers, online marketing is less costly to sellers of goods and services. The use of online marketing is also being preferred to the traditional medium of marketing since it gives a platform for interaction. The customers’ needs are communicated in real time, and the feedback is delivered within no time. 
Given the increasing trend in the use of the internet, business organizations are investing heavily on the same, and this is an opportunity for an entrepreneur. Therefore, entrepreneurs can capitalize on this opportunity by establishing an online marketing business. This is a chance that business organization will use of making their presence online and get more customers through the internet. Another reason to invest in this opportunity is that technology continues to grow and digital ways of doing things are being embraced by everyone globally replacing the traditional methods. Thus, the business has the potential to develop, and survival is almost hundred percent guaranteed. 
Mobile Software Applications Market 
The modern mobile devices have the capacity to execute some applications as stated by Yan, Zang and Deng (2012). Mobile applications have gained popularity within the technology industry and have created economic opportunities for developers as noted by Anthes (2011). 
The onset of mobile applications commonly referred to as apps proved a challenge to individual application entrepreneurs and provided fewer opportunities for investing in them as stated by Maceli (2011). However, developing mobile application software has become more accessible in the 21st century. Besides, people with no training are taking part in developing the software according to Voas, Michael, and van Genuchten, (2012). 
The use of Smartphone has been increasing and consequently an increase in the apps downloads. This is an opportunity that potential entrepreneurs in the US can take advantage. According to Anthes (2011), start-up cost for online application stores for new entrepreneurs is low for marketing, overhead, distribution, development and do not have barriers to entry in the market. Therefore, potential entrepreneurs can develop applications such as gaming applications software. 
There is increased use of mobile gaming among the teenagers in the U.S, and these are the potential customers for the apps as stated by Yang (2013). The first mobile game (Snakes) made use of 2G mobile phones. However, with the evolution of technology, the third generations cell phones have facilitated more features in the gaming applications. This is clear evidence that the gaming industry has the potential for growth and entrepreneurs should invest in the industry. 
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