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Introduction
[bookmark: _GoBack]Google technology Company is an international organization that focuses in all internet-associated services and products. The company majorly deals with advertisements done online, search, cloud computing, the sale of both software and hardware. Google began as a class assignment by Sergey Brin and Larry Page while they were in graduate school at Stanford in the year 1996 (Vise, 2007). The two partners needed to create a better search engine that could rank websites based on their relationships to each other instead of the number of times the search terms existed on a page. The business was not a company for around 32 months when it was later incorporated in the year 1998.
The company’s growth has been from the organization’s culture and the goals and objectives set. The core values of the company are the beliefs and values that the business hold on a constant basis. The company ensures it works with great people (Hamel, & Ruben, 2000). The hiring process at Google Inc. is taken seriously and the management hires great people whom they expect a lot from. Moreover, the company ensures there is a conducive working environment for the employees to become innovative and creative which increases the productivity of the company and the sales increase. The management of the company ensures that the employees enjoy working at the company through providing bonuses, appraisals, paying the employees good salary packages and appreciation for the good performance. When employees enjoy their work environment, they are able to become more productive.
Moreover, the success of Google Inc. has been from proper customer relations whereby they ensure they earn the loyalty and respect of customers. The company is able to increase sales annually through provision, creation, enhancement and maintenance of high-quality products and services. Due to increased competition, the company ensures that the products and services are custom- made to suit the consumers' needs which have led to increased sales for the company over the years (Jarvis, 2011). Moreover, the company uses technological innovation to produce their products. The organization applies technology and creativity to solve important issues and ensure all the customer problems are well solved.
The management of the company also ensures that they set sustainable long-term goals that will enhance growth and productivity (Christensen, Johnson, & Rigby, 2002). The goals set are usually realistic and attainable. They are reviewed on a yearly basis to gauge the performance of the company. Moreover, the company uses economies of scale and efficiency of their products to attract more customers. The efficiency and speed of their search engine have made it the most used internet site across the globe.
The company’s success has also been attributed to the support it gives to the communities where it operates. The company policy is to encourage and enable the employees get involved in corporate social responsibility that supports the local community. The company has been known for their go green projects and supporting the needy in the society. Involvement in charitable activities and other corporate social responsibility activities has increased the interest of people in the company that increases the growth of the business.
Conclusion
A company does not necessarily need a lot of capital to start with. Most successful businesses have grown from innovation and creativity. Moreover, having the right strategies and goals is important to increase the growth of any business. Additionally, the organizational culture in the company determines the growth and productivity of the business. Therefore, it is important to provide employees with the right culture and working conditions for growth.
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