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Entrepreneurs are people who invent and come up with business ideas through financial risk taking. The role of an entrepreneur is to invent and operate the business and explore opportunities that may lead to success in the future. Besides that, the entrepreneurs are risk takers since they can spend whatever they have to ensure that they achieve their goals and targets, they rely on themselves, and are optimistic during inventions and approaches towards new ideas. As such, an entrepreneur at times seeks outside investments to sustain growth. This paper evidences some of the different ways an entrepreneur uses to raise cash or rather to get an inflow of cash. Some of the methods used by entrepreneurs to be discussed include Bootstrapping, Friends and family, Angel investors, Entrepreneurship programs, and competitions, Crowdsourcing, Venture capital, and bank loans. Moreover, the paper will discuss the various pros and cons of the different ways used by the entrepreneurs to raise money. 
Bootstrapping 

Bootstrapping refer to a circumstance in which a businessperson begins an organization with minimal capital, depending on cash other than outside ventures. An entrepreneur bootstraps when he endeavors to establish and fabricate an organization from individual accounts or the working incomes of the new organization (Jonsson & Lindbergh, 2013). Bootstrapping an organization happens when an entrepreneur begins an organization with next to zero resources, rather than beginning an organization by first raising capital through holy messenger financial specialists or funding firms. Bootstrapped organizers depend on individual funds, sweat value, incline operations, brisk stock turnover, and a money runway to end up distinctly fruitful. For instance, a bootstrapped organization may take preorders for its item, along these lines utilizing the assets created from the requests to construct and convey the item itself. The pros of this method include entrepreneurs can experiment with their product and brand since they have a chance to work on it, the entrepreneurs can experiment with focus groups and full financial support. One of the cons is that the entrepreneurs may be forced to dilute their business with other investors; it takes the time to convince the investors.  
Friends and Family

Entrepreneurs have friends and family members that can be approached to save the business situation. Raising funds to support the business may require at time close associates to pull in their resources to support the business hence refunded back their input after a period. Entrepreneurs prefer using friends and family members to raise the required input since the terms provided are not that strict and timely. Moreover, friends and family members may be willing to support the business activities. Therefore, it becomes easier for the entrepreneur to convince the family members and friends to fund the business or business idea. The method used by the entrepreneurs to request for funds is calling for a business meeting with the family members to propose the business ideas and request for financial support. The pros of this method include unlimited time for paying the funds, friends may decide to support the business freely, and, the business may not be at risk of dilution. The cons include difficulty is raising funds if the people are few, it may be hard to convince friends on the business idea.
Angel Investors

An Angel investor is a wealthy person that is willing to invest in a growing business especially a small startup organization with little capital. The Angel investors inject the capital to a business upon agreements on certain terms, for example, agreements on convertible debts or ownership equity. In most cases, Security Exchange Commissions accredit the Angels to work as investors Angel investors. The Angel Investors use their money to fund the business hence becoming easier for the entrepreneurs to get access to money from one source rather than collecting from different sources (Collewaert, 2012). The pros of working with an Angel investor is that provision of the required amount of money is achieved, and mentorship is guaranteed since the Investors are business oriented. Some of the Cons include you give away more than 20% of the business to the investor, and at times the Angel Investor may fire you in your own business. 
Entrepreneurship programs and competitions

Entrepreneurs also use entrepreneurship programs and competition to source for inputs and money to operate and run the growing business. The entrepreneurship programs involve nurturing growing businesses from scratch and providing all the required support until the business picks up and support itself. In most cases, the entrepreneur approaches the Entrepreneurship firms or hubs with nurturing programs and presents the business ideas and the purpose they have for the business. However, the business idea is only nurtured and accepted if it is good and has a possibility of growing in the future. On the other hand, competitions involve presenting the business ideas so that you can receive funding as an entrepreneur. The pros of the business include free financial support; the business is nurtured until it grows, mentorship is freely provided. The cons of this method are, the probability of getting the financial support is low, and the business idea should be unique to win the prices.
Crowdsourcing

Crowdsourcing is the exercise of engaging a crowd or a pool of people towards a certain goal or innovative idea to be achieved. Entrepreneurs can use this method to bring people interested in investing with him for a particular period. The entrepreneur raises the alarm on the idea and invites a pool of people to fund the business (Poetz & Schreier, 2012). The advantage of this method is that funds can be easily raised by joining hands together and, experienced businesspersons may provide ideas on how to increase the profits of the organization. The cons of this method are that differences may arise in decision making since most of the people have different opinions, getting the required number of people may be difficult.
Venture capital

Venture capital involves investors from venture firms providing funds to innovative business ideas from entrepreneurs. The role played by the entrepreneurs is to approach the financing ventures and present the innovative business ideas, after that the ventures will decide on the amount to be invested in the business (Gage, 2012). The pros of this method include full financing of the business; the venture may mentor the business and ensure that it grows. Moreover, the cons of this sourcing method are that the venture may end up controlling the entire business. Moreover, the ventures may make decisions against the business owner. 
Bank Loans.

Bank loans refer to the borrowing of finances from financial institutions and lenders. This method can also be used to gain inputs for the startup business though the entrepreneurs do not prefer using it most of the times. The loans given are determined by the current financial status of the entrepreneurs or depending on the loan security provided. The pros of this method are that the entrepreneur is given a longer period to pay the loans in a clearly outlined manner for example monthly or yearly. The cons of this method are that the bank require the money to be paid in the agreed time failure to meet the deadlines may lead to a change of ownership. The bank may not provide the actual amount needed for the startup. 
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