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China would not be a good marketplace for marketing class 1 of the company’s products. This is because the Chinese require the class 1 drug to be new drugs that have never been marketed anywhere in the world, which would likely compromise the business of the company.
The Chinese market is best for marketing class 2 drugs, which are new drugs either, marketed abroad or not imported into the country. This also covers medical devices in all the categories. However, the main challenge is in terms of dealing with other issues. This includes the high patient costs in terms of trials as well as the increased challenge of regulations. As the company sells antibiotics, the competition may be stiff given the number of APIs that have grown in the past few years.
The food market is now strictly regulated in the current China following numerous scandals involving food additives as well as GM foods. The food additives market is not easily viable based on the strict requirements. However, a well-researched and proved GM food is easier to market in the country. China supports science and technology in GM food production allowing for enhanced food products and plants. 
[bookmark: _GoBack]The length of the time to get a CTA, which is about 195 days, is not a major impediment for market authorization in China. This is because in other countries such as the U.S and Japan it takes more than a year for authorization. The requirement for Chinese human clinical trial data is a major challenge since it requires increased costs as well as collaboration to find about 100 Chinese subjects. Overall, the Chinese market is complex based on its regulations that are not in favor of the current company.      
