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Dollar Shave Club effective marketing strategy
 Advertisement is an effective tool for scaling the success of a product and it is therefore critical to ensure that there the advert is as effective as possible. It is also imperative to ensure that the customers are aware of the product since this is one of the most effective ways of increasing the demand of the product.  This study will carry out an analysis on the Dollar Shave Club and how its popular online advert became one of the most effective tools for fostering the demand of their products. In addition, the study will also reveal how their advert was able to educate customers and in the product improved the growth and success of the company.
Dollar Shave Club used a You Tube video in order to advertise their products and the video proved sensational in augmenting their growth and establishing their position in the shave razor market. In the commercial, there is a man who is trying to buy a razor at a cheap price since his intentions are to buy razors at an affordable price. A salesperson informs the man that the only place where he can find help in a nearby flimsy model and laughs off questions of whether it is good or not. A representative from the Dollar Shave Club however appears on a razor that has been featured in full and informs him that he will find the best deals at Dollar Shave (Dollar Shave Club, 2012).
Ten years ago, the shave razors industry was dominated by Bic, Gillette and Schick and it was almost difficult to believe that any other company would surmount the competition from the aforementioned companies. Dollar Shave Club, which offers subscription razor services, however overcame the opinions of the naysayers through the introduction of a legendary video marketing campaign that was hilarious and involved fun to the constant annoyances that are experienced by people as they are being shaved. The company was therefore able to turn a boring topic into an entertaining one and further attracted interest across the country. The video has over 24 million views on YouTube, which has enabled the company to have over 1 million subscribers, a valuation of close to $ 700 million and finally led to an acquisition by Unilever of $ 1 billion. The findings above reveal that the advertisement was effective in orchestrating the demand of their products. In addition, the advert affirms the importance of educating customers since it elucidated to the customers that their prices were the most competitive (Sukhraj, 2016). 
Some of the factors that fostered their demand in the advert include the affirmation to the customers that their products offered the real solution without costing as much as the conventional razors. In addition, the company, the company also sensitized on the need for humor in social media as it was one way of matching the traditional advertisement strategies. The company also focused more on the endorsements from customers as opposed to celebrities and this therefore orchestrated their growth and success. Dollar Shave also focused on authenticity through the notion that one blade is enough to make you look good since that was the norm in the past. This was contrary to the views of their competitors that numerous blades were need. The company was therefore able to achieve customer approvals as a result of carrying out an effective advertisement campaign and also by educating and staying true to the customers (Levick, 2012).
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