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Opinion
The media is one of the strongest influencers in society today. News generated help to shape what opinions as well as viewpoints that extend to even actions. However, there is a need for the media to be unbiased. Firstly, the media aids in setting public agenda by promoting specific events or causes for worse or better. In the case of the Trump media coverage, the media has highly covered the president in a negative manner. This has set public agenda where people view President Trump in a negative manner. Media users or consumers are likely to develop their own perceptions from media bias. Headlines that are developed to reflect negative issues may lead to a negative public perception. For advertisers, being biased may also change the public’s perception of a product or service. 
However, when the media is neutral, it offers leverage to all stakeholders to effectively utilize the information to make decisions or come up with their own perceptions. Being neutral may not drive home the agenda as it leaves the topic or agenda open. For instance, most neutral headlines ask questions or quote what has been said in public. This allows people to individually translate the news and develop their own viewpoints. However, being neutral calls for minimal interest as there lacks controversy, humor, or conflict that may not be business-friendly for media outlets. Nonetheless, media bias always has an indirect beneficiary whether it’s the media outlet or featured individuals or firms in the news. Overall, journalists should avoid being biased at all costs, by embracing the truth and seeking to leverage what is actually happening and what they perceive is really happening.   
