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Introduction
The Russian automotive industry is one of the largest automotive industries in the world employing more than 1percent of the country's population. The has existed industry has been in  for many years and has consistently benefited the country in many ways. It is composed of both local and foreign companies with different brands operating in the country's market.  To its critical value, the government has invested a lot in the sector to ensure the security of its population and continued revenue (Vahtra, Peeter, Zashev, Peter 2008). However, there are many challenges which have been facing the industry despite its continued success and almost handicapped the important sector.
Number of firms in the industry and their market power
The automobile industry in Russia is composed of both local and foreign companies. However, the local industries contribute the largest proportion of vehicles produced in the country. The local businesses had their sales drop in the previous years due to global economic crises but are back to their feet and are doing very well.
There are many local companies involved in the auto industry, but there are five major companies that dominate the industry. The first firm is AvtoVAZ which is located in Togliatti and has more than 130000 employees. It accounts for more than 50 percent of vehicles produced in the country, and its late models are the most famous (Vahtraat el., 2008).The second largest firm in the automobile industry is Avtotor which is located in Kaliningrad Oblast. It accounts for about 10 percent of cars produced in the country. Its famous car brand is BMW.  
Avtoframos is the third major vehicle manufacturer and is located in the south-east region of Moscow. These main company names are the Renault Logan and  Sandero models. The last two major companies are Volkswagen and Ford.These five large companies account for about of 80 percent of the vehicles produced in Russia by local companies. Other small companies include; PSA Bronto, Super Auto, PSA VIS-Avto, GAZ, Mitsubishi, Nissan, Toyota among many others which contribute 20percent of car production(Begley et al.,2013).
These companies influence the market price of cars in the world due to their large contributions. However, cars from other countries such as Japan and the US play the most substantial role in market price determination. The products produced by the country are of high quality due to regulations by the laws ( Vahtraat el., 2008).
The market structure
The Russian automotive industry is an oligopoly with several large companies dominating the market with a lot of customers of their products. A few companies account for over 80 percent of the market while the rest few companies contribute the rest percentage. These large corporations determine the cost of the products as a change in one company's products will affect the market and therefore the rest has to shift in a parallel direction. 
The automobile industry can be categorized into four classes (Begley et al,.2013).. They include; domestic automotive manufacturing firm, localized producers owned by foreigners, components manufacturers and importers of foreign productions. Of the above companies, the local manufacturing business contributes the largest proportion wit AvtoVAZ dominating the market with its LADA models. The prices in this market are relatively stable not unless there is high inflation as in the case of global financial crises that almost handicapped the sector.
Influence of the industry in the Russian market
The industry has created a lot of impacts in the market which are beneficial to the economy. First, the volume of sale in the country's sales has been increased rapidly. According to studies done in the analysis of sales from the industry, it was discovered that the sector has been expanding the extent of business conducted within the country's market. There are a lot of many benefits of increased sales such as more dealers which mean more works as well as increasing the varieties available to customers (Smolchenko and Anna 2005).
Furthermore, the industry has facilitated the collection of massive amounts of money by the government. In turn, the government has been able to improve the standards of living of the Russians through infrastructure, security and also reduction in the cost of living (Aervitz, 2007). Moreover, the government has increased the factors that stimulate investments such as subsidies and tax holidays which have enhanced investment in the industry, and ultimately more developments are achieved.
Lastly, the industry has increased employment opportunities to the citizens employing more than 1 percent of the population. By doing this, the standards of living of the Russians have been raised through increased and consistent incomes. Levels of poverty have gone down leaving the government with a simple task of caring for its population
Barriers to entry the automobile in market
When an incumbent company has many loyal customers, it becomes difficult for a new business to establish itself in the market. Most enterprises in the automobile industry in Russia have invested heavily in advertising and offering high-quality products that have ensured loyalty by their buyers. This has created a hard task for new companies entering the field due to lack of adequate consumers of their products (Parfitt and Tom 2008).
The registration process of new businesses entering the market in Russia is long and expensive. The company deals with more than 25 agencies during registration and has to sign more than 80 registration forms to acquire a license to operate in the country. According to a survey done by WB-RAS more than 12percent of firms which apply for registration are always unsuccessful.Some corrupt individuals take this opportunity to request for bribes from companies in need of licenses. This has turned away many businesses wishing to enter the industry. 
It is tough for a new business to acquire a back- up financial support from banks in Russia as well as many countries in the world (Parfitt and Tom 2008). If the loans are given, they are usually short term and with high interests that impair the starters borrowing capacity.As a result, most companies use capital from the owner's savings which are not adequate for complete operations of the business.
Due to the monopoly of land ownership and control by municipal councils, it is hard for new businesses to acquire land in urban areas where there is easy access to many business resources. This has handicapped the efforts of starters to establish their businesses (Parfitt and Tom 2008). .Most of the land is under private ownership and companies cannot realise any benefit of land through leasing or restructure it well to fit their needs and those of their clients. 
Comparison of steel and metal elasticity
Metal and steel are the main raw materials in the automotive industry. The elasticity of these two materials determines the demand and supply of vehicles substantially. Elasticity refers to measuring how one variable in the market affects the responsiveness of the other. Flexibility relates to the measurement of how responsive an economic variable is to a change in another (Smolchenko and Anna 2005). 
The more elastic variable is the one whose response is more proportional than the other variables. Steel is more flexible in the manufacturing industry in Russia and therefore its prices and availability influences almost all variables in the market.
Factors affecting the demand and supply of automobile companies' product
Many factors affect how demand and supply of the automobile will be like in the market. It is therefore important to look at this factors in details and how they affect the two variables. The classification will be based on the area of effect the factors have as discussed below.
Demand Factors
Marketing and publicity are very vital in communicating with clients about the different types of products they offer. The level and platforms used by the various manufacturing companies in Russia influence the number of customers in need of auto products. Companies with huge ability to advertise on different platforms enjoy massive sales about the ones which do a little advertising. For instance, Avtotor has directed a lot of resources to promote and marketing (Kramer et al., 2010).
[bookmark: _GoBack]The price and quality of the goods being offered highly affect the quantity of sales. Most customers will go for prices which suit their pockets as well as the worthiness of the vehicle or related product. The law of demand outlines that sales increase with a decrease in price and the opposite is true. However, despite some companies selling their products at high prices, their sales remain high (Aervitz, 2007).For example, LADA model whose demand is very high.
When the revenue of a purchaser or consumer increases, they tend to buy many products and of high quality which might be of high costs. Recently, companies in the automobile manufacturing have been enjoying strong sales due to the rising standards of living in the general public. This has, in turn, lead to many cars being bought raising the revenues for the company(Thun,2006).The demand for low-class compartment cars has been reducing while that of the high class compartment has grown drastically.
The demand for vehicles tends to increase when new models are introduced in the market. A company that is abreast with the latest models is likely to experience an increase in sales due to increase preference for new products by customers. This has been happening in Russia each time a company invents a new and quality model (Thun, 2006). 
	Supply Factors	
A full dealer channel enhances the distribution of goods to larger markets, and eventually, sales are increased in the process. Also, due to the efficiency created by the company making products readily available to consumers, there is a tendency of more sale occurring (Kramer et al., 2010). For example, Toyota has many dealers in different parts of the world that have helped them to access a lot of customers in various geographical locations.
Most of the Russian companies operating in the automobile industry have invested much in research that has enhanced production of quality and latest models. This has raised the demand for their products, and therefore supply is directly affected (Begley et al., 2013). Production of cars with a high speed and comfort has made customers and mostly companies and institutions to increase their purchases of the vehicles.
Other than affecting demand, the price of the cars also affects the supply.If a car is selling high in the market, the manufacturer will want to produce more to fetch more profits.in an oligopoly market like the one in Russia's automobile industry, a drop in price by one company has a significant effect on other businesses (Thun, 2006). The cost of all enterprises is interrelated.  
Raw materials are the greatest determinants of what the company will produce and in what amounts. A company with a readily available source of physical resources will create many cars and related products than the one which lacks the resources. 
If the government policies are favourable towards the production of a particular product, the chances are that the manufacturers will increase the supply. Also, the prices of the product will go down, and this will increase the demand and consequently the supply.
Protective trade barriers in the automotive industry
Russia has been raising a lot of revenue from the manufacturing sector and has persistently established rigid rules and regulations mostly for foreigners who want to enter the automotive industry. Since the past, the country has been protecting this vital industry that has employed a large percentage of its population.
The protective barriers are meant to safeguard the development of its investors and reduce the outflow of revenue out of the country through foreign citizens (Begley et al., 2013).The protective barriers include; high license fees for foreigners, lengthy registration process that takes about 12-18months, financial barriers from money lenders, denial of economic incentives to foreign investors among many other restrictions (Thun, 2006).
However, in the recent years, the country has been trying to reduce the number of protective barriers to encourage investment in the country. Foreign companies have started even dominating production process, and there have been calls from the general public to protect local businesses, For instance, Mitsubishi and Toyota have been doing great in the Russian manufacturing industry(Smolchenko and  Anna  2005).
Effects of complement products on the automotive industry
Raw materials which are supplemental in the production process have a great impact on the amount and quality of vehicles and related products. Steel which is the primary metal in the manufacture of vehicles in the automotive industry needs to be readily available for the companies. A decrease in supply and increase of the price of steel will directly affect the supply and demand of vehicles (Levitz, 2007).
Also, a reduction of diesel and petroleum in the global market raises the cost of production and eventually the prices. High prices will reduce the level of demand for cars, and the supply will also go down. The interplay of many factors affects the levels of production by the automotive industry in Russia.


Conclusion
The auto industry in Russia has a significant effect on the country's GDP as well as influence on the living standards of its citizens. However, the industry is being faced with a lot of deficits which has impaired the entry of new investors in the industry due to restrictions. The country needs to be a bit lenient to increase capitalization in the industry.
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