Surname1

Name
Professor 
Course
Date
Introduction
	The Moth organization is a nonprofit based corporation based in New York that deals with the art and craft of storytelling events across the United States and abroad. Since its startup and launch the Moth corporation has presented many live stories aired on National Public Radio. Its shows often showcase important human aspects and experiences. Every story telling show started with a theme that after detailed exploration is presented to the audience in its true authenticity to provide experience that is enlightening for the audience. In more than 25 cities the Moth Corporation showcased over 18000 stories worldwide and it currently makes over 500 live shows annually. It plays an important role in the society as it creates community and education programs through workshops for students in various regions and communities (Neile & Caren 20). This promotes stronger community bonds between teachers, students and professors in colleges. Its overall aim is to prepare students to encourage them on real world issues, opportunities and problems by teaching them important life aspects through experience to create a good connection in their lives. It launched The High school slam program in 2012.
	The Moths community program encourages the art story telling in different regions represented under typical mainstream media. They inspire and teach effectively people who both will to listen in The Moth website. Also the Podcast ensures that it provides knowledge and important advertising concept stories in organization that market their products through the internet, radio and other mass media platform
Corporate
	The Moths corporate conducts private workshops and custom programs for different organizations for example NIKE, Ford and Google (Neile & Caren 34-35). These private workshops ensure that they equip employees with storytelling power in order to promote their business goals and innovative ideas. The custom events ensure that the mission of the business organization is highlighted through live presentations.
Analysis
	The Moth Corporation uses the power of storytelling to provide techniques and marketing communication strategies reports on marketing communication strategies taught by Moth Corporation.
Understanding audience
	They create awareness in the market about existence of their products. Gaining awareness is important in sales process therefore knowing your audience, message crafting and results ensures more consistent branding experience for the corporations
All successful business marketing efforts are as a result of understanding the audiences by analyzing current clients and target groups for their products and services.
Ensuring consistent messaging
The Moth are consistent in their story telling activities therefore they teach the organizations on the importance of brand voice in communicating to the customers about their products and service. Key messages are noted to provide a clear overview of target of the company’s communication to create a standard long lasting effect in future communications (Rolling et al 24).
Choosing Marketing mix
	The Moth organization has ensured that according to the recent online marketing advancements more ways to communicate is by creating a unique brand for everyone in the society. They teach that key aspect is to choose understandable options and choosing a media audience, budget on finances and time in reaching their goals.
Establishing Marcom success Metrics
It provides that communications are measurable in any social media exposure. They indicate that social media is important in the success in improving companies marketing and communication
Managing Leads and Client data
	They teach that after clearly understanding the audience and building brand and image after the company has told its story to get peoples interest a database of customers prospects should be maintained (Rollin et al 35). Proper organization of information and keeping records, files, emails and records on customer’s information is key in promoting marketing processes. The Moth teaches the other corporate this aspect as it provides better understanding of clients
Recommendations
This study reveal revealed several recommendations in ensuring that marketing knowledge taught by the Moth corporate to other business organization is effective.
Talk to new audience differently
	It ensured that customizing communications to different market and customer segments is done to ensure that the target groups are aware of the services in which they are entitled
Control the controllable
	The organization is taught to staff up in accordance with the increasing communications that they send. Responsibilities that best suit the employees should be delegated as they are skilled at that particular task.(Barr et al 168) Social media profiles on the staff is pursued for them to identify their interest to create more successful communication initiatives. Additional communicating staff should be hired
Crowd source and Embrace change
	On this report ability of companies to understand the content that the audiences expect is important. They should conduct short crowd sourcing sessions to ask audience on issues that they expect in business. This provides business solutions to the company by improving its expertise
	These recommended solutions are beneficial to the companies as they provide commitment to innovation from the communications strategies enacted. Through this benchmarking study latest communication news, leadership strategies enable company to keep up with the current marketing trends. Addition cost will be incurred in hiring new staff (Barr et al 171).
Case study on the Moth Corporation indicates that many companies have been successful in increase of overall costs and sales volume as they are able to gain experiences on storytelling skills that enhance better communication to the audience and customers.
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