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The following paper aims at rhetorically analyzing the article Is Google Making us Stupid? written by Nicholas Carr. The main purpose of the booking is illustrating how the internet is changing people’s patterns of reading, thinking, and processing information. Moreover, it aims at illustrating how the use of the internet can be detrimental to one’s intelligence implying that individual should be more cautious on the time they take or what they do on the internet. The author applies numerous techniques such as pathos and ethos as well as other strategies to convince the reader on his arguments. 
Firstly, Carr is a Harvard graduate and a renowned writer in the field of technology. He also has a book that is almost similar to this article entitled The Shallows: What the Internet Is Doing to Our Brains. As such, it is practical that the content of the article implies on criticizing the advancement of technology. In the beginning of the article, the author relies on the application of pathos by describing a scene from the 2001 film A Space Odyssey. This tends to relate to readers who are familiar with the film and share the fear and consequences of advancing technologies. The scene forms the whole basis and justification of the author’s main argument. The scene is applied to make the audience uncomfortable by painting a picture of the consequences or influences of advanced technologies and what would happen if they all were disconnected. Moreover, this illustrates the significance of the main arguments to be aired in the rest of the article. 
Carr then continues to apply some ethos and pathos as his rhetorical weapons. He lies heavily on his personal experience with the internet. He confesses to no longer be able to concentrate on reading as he states “Now my concentration often starts to drift after two or three pages” (Carr 1). Furthermore, in the same paragraph, Carr applies metaphors and imagery where he refers to himself as changed from a scuba diver to a jet skier (Carr 1). This makes his point more clear as the scuba diver reflects an individual who reads books and a jet skier as one who reads online or on the internet. Carr then advances to offer the experiences of his colleagues and other professionals or individuals who share in his experiences. He refers to how these colleagues experience challenges in reading due to the internet.  Despite the lack of evidence by using his and other people’s experiences, Carr is able to persuade and gain trust from readers. 
Carr also applies logos as a rhetorical focusing on a logical appeal to his readers. Although his article is begins with an emotional and personal appeal, it the dives in to studies, facts, and historical patterns that reinforce his stance that advancement in technology changed the pattern of thinking. He gave an example of Friedrich who used a type writer for the first time in 1882, and it altered his style of writing, meaning that new technology influences one’s thinking (Carr 1). Carr’s argument is further reinforced by evidence such as that of professor Olds on who the brain cells breakdown old connections while developing new ones (Carr 1). This is followed by numerous instances and opinions offered by experts in numerous fields including famous historical thinkers such as Socrates. Carr’s use of logical appeal even cites historical opinions from ancient centuries to reinforce the underlying gap between human progress and technological advancements. In the course of offering as much evidence and opinions as possible to prove his point, Carr also ensures that he clearly defines some of the vocabulary critical terms. This enables the readers to better and comprehensively understand his argument. In this case he clearly defines critical terms such as deep reading and algorithms (Carr 1). All this is meant to make his argument clear and valid. 
Carr also applies a rhetorical strategy through his approach and voice of the whole article. The references to his personal experiences translate as a normal friend-to-friend conversation rather than a serious claim or issue to prove. The use of ethos clearly illustrates a voice that is based on opinions and morals reflecting topic that is presented as a question. This illustrates that he is not all against advancement in technology such as Google or the internet. However, he calls on his audience to review or consider advancements in technology as an alarming concern. The tone and approach offers a warmth engagement with the readers as Carr does not merely present blunt evidence or statements, but rather a well authored presentation of a real concern for all people. 
In conclusion, Carr applies the rhetorical strategies of ethos, pathos, logos, imagery, and personal experience to convince his readers that the internet is changing our thinking. The use of emotions to illustrate that technology or tools can change our thinking forms the beginning of the article. Carr presents the article through personal experiences and expert opinions that are presented in a voice and approach meant to make it a conversation on a real world concern.
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