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The Rainforest Action Network
	Over the last couple of decades, the world has seen a reduction in the percentage of rainforests covering the earth at an alarming rate. In a bid to put a stop to this and increase conservation, different authorities and organizations have come up with a number of strategies that are geared towards implementation of various policies. The Rainforest Action Network (RAN) is one such organization that was formed to protect earth’s rainforests and the rights of its inhabitants (Baron & Yurday, 2004). To do this, the organization employed various tactics such as educating the masses and peaceful protests. This essay attempts to explore the agenda, objectives, and channels used by the Rainforest Action Network to implement the goals the organization had set to achieve.
    	With the drastic changes in the earth’s climate and the subsequent environmental repercussions, the need to conserve and increase the percentage of forests covering the land cannot be stressed more. RAN is among the organizations that realized the urgency to mobilize the world in a bid to increase efforts towards achieving this goal. However, unlike other bodies with similar interests, the network sought to tackle preexisting issues using different approaches. For instance, instead of taking up its issues with governments and authority bodies, the network opted to target specific companies that were deemed to be harmful to either the forests or the indigenous people associated with these forests (Baron & Yurday 2004). 
    	Initially, it was widely believed that one of the most efficient ways of achieving the conservation goals that had been set was by educating the population and indeed in the early stages of its inception, RAN considered this one of its primary strategies. It pushed for public education programs especially for schoolchildren (Baron & Yurday 2004). However, as time went by, the organization realized that public education was not a priority and it sought to employ other means that had proved more useful. 
    	Among the alternative means used by RAN was supporting efforts and various stances by indigenous communities that sought to protect the rainforests and their natural habitat. The organization used this as an effective way to pitch its agenda by targeting company policies that were considered destructive and industries that did not pay attention to conservation efforts (Baron & Yurday 2004). For instance, RAN campaigned to drive out Conoco, a company that was in violation to conservation efforts in Ecuadorian rainforests. 
    	Another unique strategy employed by RAN under the leadership of Michael Brune was in the manner the organization ran its campaigns. For instance, instead of positive feedback and praises on companies that conformed with conservation policies, the organization chose to run negative campaigns by shining the spotlight on major corporations that were in violation of these policies (Baron & Yurday 2004). The effectiveness of this strategy was while praises attracted little attention, negative publicity would cause quite a stir and encourage more companies to come up with and implement sound conservation policies.
    	Generally, most of the strategies and tactics used by the Rainforest Action Network such as engaging in grass root activism proved fruitful in spurring its negotiations and achieving its objectives. By 2003, the network had achieved relative success in tackling the issues it sought to address since its inception. Key among these issues was thee goal of protecting tropical rainforests from destruction. by evaluating its strategies, doing away with those that did not work and adopting new ideas to handle the dynamic nature of activism and conservation, the network was able to prevail where many organizations had faced difficulties.  	
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