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Roots Company – Place and Product Marketing Mix in Malaysia
Place
The place refers to the distribution channels that a business enterprise uses for the products to reach the customer in marketing (Ehmke, Fulton and Lusk 3). Roots Company distribution channels are retail stores in Malaysia. The company sells their products through their retail stores located in Asia, U.S, and Canada (Dey et al.). The company has direct access to the customers. This marketing strategy allows the company to save cost associated with the use of intermediary vendors and allows the company to obtain first-hand feedback from the customers. Another advantage of direct sales is to prevent possible entrant into the market with the same qualities of products in the market. The retail stores are located in the main cities in the country to get a high number of customers who live in the major cities. The stores are kept up to date regarding design and appearance to attract the customers. 
The company also uses online marketing to get access to customers where products are delivered to their doorstep. To enhance conversation and hype with the customers, the company organizes pop-up store where the company brings new and innovative stores to customers (Dey et al. 4). 

Product
The concept of product in the marketing mix captures the ability to meet the client's needs and preferences in the market. An organization focuses on product differentiation to become attractive and meet the needs of the customers (Ehmke et al. 1). The company does not only focus on quality but caters for the lifestyle requirements of the clients. The company has a diverse portfolio of products to meet the different taste and reference of the Malaysian customers. The company with the help of local designers designs sweater and maple collection especially for the winter season in the country. The clothes are made of durable material such as leather and durable fabrics to give value to customers over their sacrifice of scarce resources (Dey et al. 3). 
The company produces comfortable sweatpants and heritage sweaters which reflect rustic, warm and nationally relatable for the Malaysian feeling. The diverse product line allows the company to target a broad range of customers’ needs in Malaysia.
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