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Roots Company – Place and Product Marketing Mix in Malaysia
Place 
The Malaysian market is suitable to establish Roots Company due to the incentives present in the country. First, the tax authorities charge 6% VAT tax on goods and services. Thus, the company is in a position to market and sell products at lower prices to the customers. VAT increases the price of the products, but the Malaysian tax on goods has no significant effect on the prices of the products. The Malaysian government has a tax incentive to foreign investors making the country suitable for the business venture. Besides, the country gives foreign investors tax breaks thus reduces the cost of doing business in the country. Thus, establishing retail stores in the country will be profitable given the reduced tax and tax incentives in the country. The Malays nationals wear western attire together with traditional clothing in their normal functions thus a viable market for the Root Company.
Product
The concept of product in the marketing mix captures the ability to meet the client's needs and preferences in the market. An organization focuses on product differentiation to become attractive and meet the needs of the customers. The company does not only focus on quality but caters for the lifestyle requirements of the clients. The company has a diverse portfolio of products to meet the different taste and reference of the Malaysian customers. The company with the help of local designers designs sweater and maple collection especially for the winter season in the country. The clothes are made of durable material such as leather and durable fabrics to give value to customers over their sacrifice of scarce resources. 
The company produces comfortable sweatpants and heritage sweaters which reflect rustic, warm and nationally relatable for the Malaysian feeling. The diverse product line allows the company to target a broad range of customers’ needs in Malaysia.








