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Human Beings Interaction and Decision Making
The human being plays a significant role in the economy. The way people interact and make decisions influences the economic environment they thrive in. One of the human being behavior in making decision is the rationality concept. The rationality behavior among people entails obtaining the highest value for the economy (Frank, Bernanke, Antonovics, & Heffetz, 2017). For instance, given a choice to choose between a good car and a perfect car, the rational individual wants the perfect car. Thus, the consumer tends to favor what gives the best value for the sacrifice made to obtain a service or good. The human is also receptive to incentives. The concept of responding to incentives is unavoidable among the human behaviors. The incentives that appeal to people explain how people function. For instance, an individual accepts a job offer to make money, a donor donates to the poor to fight poverty, and people go to church to obtain spiritual teaching among other examples (Ott, & Hebenstreit, 2014). Thus, people can respond to incentives, not because of their selfish behavior, but the response comes consciously or subconsciously. However, the response to incentive is predictable in economics. For instance, a rise in interest rates is an incentive to consume less and save more among humans.  
The tradeoff is also a common phenomenon in the human behavior. In essence, it is impossible to obtain everything at the same time. For instance, it is impossible to sleep all day and at the same time work all day. There is a tradeoff between the choices that people make. Thus, one thing is traded for another thing, and there is no other option that exists (Frank, Bernanke, Antonovics, & Heffetz, 2017). Another example of the human interaction is the barter trade. People sacrificed things to obtain others. In the current economics, people sacrifice money to obtain goods or services. The reason behind exchange, as opposed to free offering, is the scarcity concept. Everything of value is scarce, and a choice made by an individual or a corporate have an opportunity cost, a cost for preceding an alternative. 
How Economy Works
The scarcity of resources facilitates the concept of exchange in the economy. The stakeholders in an economy such as the consumers, producers, countries among others are faced with a scarcity of resources, and they interrelate in the exchange process in an economy. The forces of the demand and supply magnify the resource efficiency and facilitate the process of exchange. The economy’s stakeholders sacrifice the scarce resources they have to obtain other resources in economics (Frank, Bernanke, Antonovics, & Heffetz, 2017). Since there is nothing free in a market, the concept of price and quantity of goods and services offered in an economy forms the pillars of an economy. The market demand and supply forces determine the prices of goods and services offered in the economy. However, at times the government regulates the prices and quantity produced in a market to protect the economic stakeholders from overpricing the products or services and facilitates affordable to the final consumer (Ott, & Hebenstreit, 2014). Another important aspect of an economy is capital. The availability of capital among the producers and traders allows free trade and facilitates trade on what is left after consumption among the producers. The economic stakeholders interact with each other to promote exchange and management of scarce resources. The primary economic agents are capital, land, and labor that organization and individuals seek to get value from. 
Demand and Supply Curves
The demand and supply curves differ in slope. The demand curve sloes downwards due to the negative relationship between the quantities demanded and prices of goods or services in the market. When the prices are lower, the demand for goods or services increases and vice versa hence the downwards slope of the demand curve. The consumers have rational behavior in an economy (Frank, Bernanke, Antonovics, & Heffetz, 2017). Thus, an increase in the prices of commodities and services influences the consumers to forego consumption unless the product or a service is intended to serve an immediate need. The changes in rice and goods control consumption on complementary goods. An increase in prices of a good or a service causes the consumer to utilize the complementary good affordable at lower prices (Case, & Fair, 2002). 
The supply curve slopes upwards due to the positive relationship between the quantity of goods or services supplied I the market and the prices. An increase in the prices of goods or services is an incentive for suppliers to supply more to offset the cost of production and earn some profit (Case, & Fair, 2002). However, a reduction in the supplies’ prices is a disincentive to supply commodities in the market. This is primarily due to the inability to meet the production cost and profit among the suppliers. Thus, the suppliers become unwilling to supply the commodities in the market and consequently causing a shortage in supplies. 
Equilibrium Point
The equilibrium in the product market is determined by the forces of demand and supply. The interaction between the demand and supply determines the prices and quantities of commodities in the market both to the consumers and the suppliers. The equilibrium gives the price of goods that the consumers are willing to sacrifice for commodities and the rice that the suppliers are willing to supply commodities in the market (Frank, Bernanke, Antonovics, & Heffetz, 2017).  Further, the equilibrium indicates the equilibrium quantity of goods and services supplied or demanded in the market. 
Impact of Price Controls, Taxes, and Elasticity
Price controls are government policies aimed at regulating the prices charged to commodities in the market. The government affects this policy by setting a price ceiling or a price floor (Case, & Fair, 2002). A price floor is a minimum price that a producer should charge the consumer over the commodities (Case, & Fair, 2002). On the other hand, a price ceiling is a maximum price that a producer should charge over commodities. The primary objective of price controls is to protect consumers from exploitation by the producers. Further, the government sets prices to make basic commodities affordable to every consumer. Taxes are a source of government revenue and are charged to the consumers and the producers. The impact of a tax is increasing the price of commodities in the market. Elasticity entails the responsiveness in demand or supply with the changes in the price. (Frank, Bernanke, Antonovics, & Heffetz, 2017).  A significant change in the quantity of goods demanded or supplied in a market due to a unit change in the price indicates high elastic products. On the other hand, less response to changes in price indicates less elastic commodities.
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