1. I do not think that trust of the consumers has been restored, after watching all the recalls in the past decade. Laura Mushrush makes some interesting points, as to why this maybe the case:-
· The stocks of companies associated with any contaminations/recalls have taken a downward trend(For ex. Chipotle) 
· Consumers now wants to know where the food product came from, how it got to their favorite grocery store and is it safe for them to consume it. 
· According to a survey, consumers also disagree with the statement that, "As a whole food companies are transparent about how food is produced." 
This shows, that consumers are more cautious and concerned as to what ends up on their dining tables, and the restaurant they chose to eat at.

2. There have been many recalls in the last decade, many of the companies are very well known. Some of the recalls I remember for example the recall of pet food was one of the recalls I remember most because I am a pet owner and my family was worried about purchasing pet food so we made food for our pets temporarily until the issue was resolved.
I think consumers can regain trust back from the companies that had recalled 
1. If the company fixes the issue
2. Finds a preventive method from the issue from reoccurring again
3. Reassures consumers using the media that the product has been under investigation and it is safe for consumers to purchase again
4. According to Marion Nestle, its politics 

3. I strongly believe consumer trust is restored eventually after many recalls, especially if that recalled product is a beloved brand or household name. Oreos, for instance, would not be demolished in the market for very long if a recall were to occur, as Oreos are staple in the US market. I would of course be apprehensive at first as a consumer, but just as the article “Consumer Trust Helps Companies after Recalls" quotes, if “It's a brand that is very beloved, consumers trust it, like it and talk about it” (“Food”).
This makes it of course very difficult for smaller, lesser known brands to make a comeback and rebuild trust after a recall. In those situations, it is often better to start from scratch and re-brand the product.

4. I believe that recalls have ultimately resulted in the lack of trust by consumers. Some changes that can be seen by how consumers choose food products due to concerns of recalls and food safety include:
· Consumers are more likely to spend time reading labels of food packages.
· Some consumers actively buy different brands today than they did years ago. 
· Some consumers spend more time online where reliable information from sites like the FDA and less reliable information from personal bloggers can be found. 
Personally I used to buy Evo cat food for my cats years ago and when they had a recall in 2014 on certain products I have been leery of their products since but I still choose to buy various Nestlé products. De Jonge et al (2007) indicate that consumer confidence may overall be restored if confidence in societal actors is established.
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