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Opinion 1
Indeed, I agree with the insight regarding consumers' lack of confidence in food companies that have had a recall. Consumers often feel cheated about the ingredients in the product and remain careful about consuming products from a particular food company. In many cases, consumers often feel they would be the next casualty of food adulteration from the manufacturing firms. As such, consumers shy away from the products from specific recalled food products.
Opinion 2
I agree with the idea that companies can restore consumer confidence through enhancing proactive preventive actions in their production processes. Consumers often need assurance, and through the mass media campaigns, it is possible to improve the company's reputation in light of the challenges experienced through the production unit. As such, fixing the specific issue to guarantee food safety would increase customer trust and endeavor to increase sales through consumer sensitization.
Opinion 3
I agree that for products that have to be frequently utilized within the household; food recalls would not severely affect consumer perception about the product. Many consumers would feel that the recalls are isolated cases. Further, through media sensitization, the company can instill confidence in consumers and still regain its position as part of the household product. However, smaller brands may often face the brunt of consumer negativity towards their products resulting in a reduction in the sales volumes.


Opinion 4
Indeed, I agree that consumers shift their focus from one product to another as a way of trying out to determine their efficiency. Consumer lack of belief in a particular product arises due to the feeling of getting deceived by the product's advertisement. Many consumers resort to looking for information online, and any adversarial information results in consumers rejecting the commodity. As such, companies often have to endeavor to maintain their standards as a means of retaining their customers.
