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There are some tradeoffs that Blue Meadows Restaurant can undertake regarding waiting for lines (Gumus et al., 2017). From the case study, the restaurant has only a single server making the line long. The food restaurant has to choose between maintaining the long queues that negatively impact on customer satisfaction or incur costs that would increase the number of serves and consequently improve the customer experience (Gumus et al., 2017). Although increasing the number of servers would go along in increasing the costs of production, it would increase customer service and experience thereby increasing the number of clients served in the restaurant.
In assessing the costs of customers waiting for the service delivery, it would be crucial to involve all the managers within the customer care service department, supervisors and consumers to understand their needs. Through involving the stakeholders, the rationale to increase the number of servers would be discussed as a way of reducing the waiting lines and periods. Thus, directly engaging the relevant managers and administrators within the restaurant would provide a means to enhance effective decision making.
Technology positively impacts the waiting lines. First, through the call-forward electronic queuing, customer flow within the queues is optimized as managers can receive information on waiting lines thereby respond to any crisis needs (Lu et al., 2013). Again, technology reduces the real and perceived waiting lines. Technology has also enhanced the implementation of virtual queues which allows customers to attend to other tasks while they are waiting for their actual service time (Lu et al., 2013). Technology has indeed increased how businesses respond to customer needs through technology that enhances real-time monitoring. As such, managers are better informed resulting in efficient decision making. 
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