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Outsourcing is an essential component of organizations across the business industry. Organizations seek to shift their tasks and operations through outsourcing by contracting other companies located away from their regions thereby endeavoring to improve efficiency and consequently save on the costs of production (Magelssen et al., 2015). As such, outsourcing allows businesses to concentrate on their core tasks leaving the contracted companies to handle other duties (Magelssen et al., 2015). Indeed, outsourcing enhances an improvement in the quality of goods and services produced by the contracted company that normally has more expertise in the production line. For instance, when an IT firm is contracted to handle the automation of business operations, the organization is guaranteed of quality services as most contracted firms have experience in their lines of practice. Thus, the organization benefits from outsourcing through receiving quality services that improves its image within the corporate industry (Magelssen et al., 2015).
However, before outsourcing, it is essential to consider the human aspect of the company to handle the significant duties. Through factoring in the human element of the decision making, it would be easy to determine the quality of the products offered to consumers (Hamid & Mansor, 2016). Since businesses often endeavor to improve customer satisfaction, outsourcing an organization's activities would only be vital if the company has the qualified human resources and workforce to enhance customer satisfaction through the products. Human aspects of outsourcing are an essential component in determining the quality of the services to be produced by the contracted company (Hamid & Mansor, 2016). It is crucial to assess the capacity of the outsourced company to offer quality products that are in line with firm's goals and objectives. As such, though outsourcing brings along cost-saving benefits, it is essential to consider how the value of the products would impact on consumer perception and market reception (Hamid & Mansor, 2016).
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