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1- Public Relations Manager
Characteristics of the Job: Public relations managers plan and direct the creation of material that will maintain or enhance the public image of their employer or client. Fundraising managers coordinate campaigns that bring in donations for their organization.
Pay Range: The BLS reports the median annual wage for public relations managers was $56,770 in 2015. The best-paid 10 percent in the field made approximately $110,080, while the bottom 10 percent made approximately $31,690. The highest-paid in the profession work in the metropolitan areas of San Francisco; the District of Columbia; and San Jose, California.
Job Prospects: Employment of public relations managers is projected to grow 10 percent from 2016 to 2026, faster than the average for all occupations. Employment of public relations managers will be driven by the need for organizations to maintain their public image, especially with the growth of social media. The need to raise funds for nonprofit organizations will require more fundraising managers.


2- Social Media Marketing Manager
Characteristics of the Job: Social media managers are ultimately responsible for their company’s social media presence. They create and maintain profiles on social networks, such as Facebook, Twitter, Instagram, YouTube and Pinterest, and design and implement a content strategy.They create and curate relevant content, including articles, images, videos, promotions and whatever else the audience finds valuable. Social media managers are in charge of driving engagement among the company’s followers.
Pay Range: According to The Creative Group 2018 Salary Guide, the midpoint starting salary for social media managers is $59,000. 
Job Prospects: Overall employment of advertising, promotions, and marketing managers is projected to grow 9 percent from 2016 to 2026, about as fast as the average for all occupations. Advertising, promotions, and marketing campaigns will continue to be essential for organizations as they seek to maintain and expand their share of the market.



3- Advertising account executive
Characteristics of the Job: Advertising account executives or handlers liaise with clients and agency staff in the administration of advertising campaigns and the coordination of associated work.
Pay Range: The figures vary greatly. An entry-level account executive could earn between $20,000 to $30,000 in the first few years. However, once established, an AE can expect to earn a median income of $93,181, with the low end being $67,357, and the high end being $185,868. For those with the skills and determination, it can be a very lucrative career.
Job Prospects: Expecting 9% growth from 2014 to 2024. 
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