Concept
The recent spikes on maize and maize products left many Kenyans struggling to obtain the most staple food in the country. Both the middle income earners and the poor were inflicted with the pain of paying 35% more on the usual price on the Kenyan favorite meal; ugali. 
Maize prices has been rising steadily since 2015. The main factor that is believed to have led to these increases in prices are low productivity which is highly attributed to failed seasons due to inadequate rainfall. However, the prices in 2017 shot too high making it almost impossible for the average income earner to afford maize flour. To curb the situation, Kenyan government intervened encouraging maize importation by removing the tax on imported maize. The government also went ahead and implemented a price ceiling on maize flour, in bid to make it accessible to low and average income consumer. 
Different subsidies have different impacts on different stakeholders. Implicit subsidies on prices are implemented with an aim of making food accessible to consumers. However, these policies are not without effects, both negative and positive. Some of the effects that can be highlighted as effects of implicit subsidies to consumers include non-competitive procurement of grains from farmers, below market food prices set by the law, foreign trade controls and support of overvalued domestic currency. 
In bid to inform policy, this study will look at the impact of price ceiling and zero rating importation of maize among the stakeholders in Kenya. The findings of this study will enable prediction of possible implications of these policies over time and possible control of extreme unwanted outcomes.  
However, due to the complexity of the study, the scope of the study will be limited to producers, consumer and market players (subject to change)
The diagram below illustrates the stake holder
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The below diagram breaks down the concept of this study.
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