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Social media has become one of the greatest innovations in recent times and this is primarily because of the way it has revolutionized the business world. Some of the most common social media sites that are being used by business persons in their marketing endeavors include Facebook, Twitter, Linked In, Instagram and Telegram. For this research however, we will focus on Facebook and how it has transformed marketing in the business world. This research will particularly assess how Nike uses Facebook to connect with their customers and some of the strategies that they have used over the years to advance their marketing agendas. In so doing, the research will aim to unravel whether it has been effective and whether or not there are some areas that need improvement. 
Facebook, founded by Mark Zuckerberg has greatly enhanced and eased the way of doing business around the world. Despite the fact that many still use it as a medium for socializing, those who have used it for marketing have greatly benefited from it. It has reduced the cost of marketing significantly since businesses can market their products or services through the medium at minimal costs. In addition to reducing cost, it has also made it possible for businesses to reach a large number of people at the same time. There are numerous cases of success through Facebook marketing as cited in their official website (Facebook, n.d).
Nike has one of the largest presence on Facebook, with more than 22,000,000 followers. One of their main marketing strengths that has set it apart with some of their competitors such as Under Armour and Adidas is the effectiveness of using social media sites such as Facebook. The strong brand image has been crafted properly in their Facebook pages and backed up by a popular slogan that resonates well with the people. Nike has particularly established different pages for different product lines and thereby making it possible for them to target different markets more effectively. All their Facebook pages include a balance of new products, charitable events, science and also encouragement (Speier, 2017). Their marketing differentiation strategy is also evidenced in their Facebook marketing initiatives through their constant emphasis on research and development in their design. The marketing initiatives exhibit a high-quality work that largely involves constant experiments of engineering and science. Their Facebook pages also include a ‘Shop-Now’ button that redirects the customers to an online store where they can purchase different Nike products (Link humans, n.d). The constant marketing on social media has increased their customer base and thereby proving how effective it has been. One of the areas where they should however improve is to tailor their social media sites to respective continents and more particularly the emerging ones such as Asia and Africa. The introduction of a Nike Africa and Nike Asia Facebook pages would particularly go a long way in making these markets to feel part of their products and consequently enable them to purchase more of their products.
In conclusion, it is evident from the study that social media sites and more particularly Facebook are some of the greatest innovations of all time. It is lucid that they have influenced and changed the way of doing business. From saving cost to fostering effectiveness, it is palpable that social media sites have enhanced the way of doing business. One brand that affirms the effectiveness of social media sites and Facebook in this case is Nike, which has one of the largest presences in social media as highlighted in the study. It is clear that it has been effective in their social media strategy. 
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