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Introduction
The application of the accounting concept in the manufacturing and service industry is similar. The development of the accounting concepts was initially meant to be applicable in the manufacturing industry. However, the concepts apply also in the service industries. Marginal costing is an example of accounting concept that applies to both the manufacturing and service industry (Messner, 2016). The marginal costing technique enables presentation of fixed, mixed and variable costs separately with an objective of enhancing the managerial decisions. The marginal costing is a key costing technique that enables managers to focus on developing changes and making appropriate decisions. The use of marginal costing technique facilitates the process of making short-term decisions such as make or buy, rejecting or accepting a special order, outsourcing, and stopping a line of business. This article evaluates the use of the accounting concepts in the service industry particularly the food and beverage industry. 
Fixed Costs
The fixed cost in the food and beverage industry relates to expenditures incurred by a business regardless of the sales volume or business operations (Crosson & Needles, 2014). These costs are usually regular, and the business has an obligation of paying for a given period such as after a month. Examples of fixed costs include rent, property taxes and insurance among others. 
It is important to understand the relationship between the fixed cost incurred by an organization and the accrual accounting concept. The fixed costs in the service business can be classified as either accrual fixed cost or cash fixed cost (Messner, 2016). The cash fixed costs are the cost paid in cash upon being incurred. On the other hand, the accrual fixed costs are the cost that occurs on a regular basis. The accrual fixed costs are accounting generated such as depreciation. This is an intangible cost that does not involve the actual flow of cash.  
Variable Costs
The service industry recognizes the variable costs and applies the accounting concepts just like the manufacturing sector. Variable costs are the costs that vary with the changes in the sales volume (Crosson & Needles, 2014). The costs are directly related to the sales volume whereby, when sales increase the variable costs increases and vice versa. When preparing the profit and loss statement I the service industry such as in restaurants, there is a section referred to as the cost of goods (services) sold. These costs are incurred depending on the level of sales and usually include the cost of direct materials such as ingredients for a recipe in a restaurant. Another component of variable cost is the direct labor that can be directly traced with the increase in the sales (Messner, 2016). For instance, a restaurant can hire extra labor to cope with a rise in demand. The wages paid to the staff is a variable cost. 
Mixed Costs
Mixed costs consist of both variable and fixed cost in a component, and it is a challenge to separate the two. In the service industry such as a restaurant, the water bill is an example of mixed cost. The water bill has some fixed amount that the restaurant has to pay regardless of the usage of water. The fixed cost in a water bill usually consists of the standard cost. Further`, the use of water can vary with the volume of dishes washed in a restaurant. Thus, the higher the sales, the higher the volume of washing dishes thus increasing the water bill. Therefore, the water bill consists of both variable and fixed cost. Another example of mixed cost in the service industry is the operating the cost of the delivery van.  Costs such as the maintenance and fueling vary with the deliveries made. However, the depreciation cost remains constant according to the standard set by the business. 
Order Costing
Order costing is also common in the service industry. These are costs that are incurred when purchasing inventory. In the service industry such as restaurant business, order costing is important in establishing the optimal purchases, and considerable costs such as the purchase of farm produce (Fathi & Mousavi Dozdahiri, 2015). In the restaurant business, the inventory has a shorter lifespan compared to the manufacturing industry inventory. Thus it is important to conduct an efficient supply chain management to avoid other costs such as holding costs, cost of stock outs and losses incurred when the inventory expires. The short lifespan necessitates the restaurant businesses to hold little or no inventory in the warehouses. 
Shortage Cost
Just like the manufacturing industry, a service industry also applies the accounting concept concerning the shortage cost. In economics, the shortage costs are referred to as the opportunity cost (Fathi & Mousavi Dozdahiri, 2015). The shortage costs include costs that are incurred by a business as a result of non-availability of raw materials. Non- availability of raw materials results to shortage costs such as loss of customers to the competitors reducing the profitability of the business (Pavlatos & Paggios, 2008). Thus, it is important for managers in the service industry such as restaurant business to consider shortage cost for profitability and sustainability of the firm. 

Conclusion
Traditionally, accounting concepts were developed to suit the manufacturing industry. However, over the time, the concepts have been incorporated in the service sector. The managers in the service industry can separate the costs distinctively for decision-making. They can identify the business lines that require allocation of more, less or stop allocation. References 
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