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Feedback 1

Indeed, it is important to enhance the guidance regarding the labeling and branding of the honey and honey products produced by companies across the consumer markets. In many cases, producers may fail to adhere to the labeling instructions and guidelines that may place the health of consumers at risk. As such, the labeling instructions provide consumers with an opportunity to make informed choices regarding the honey products. Although the guidelines do not highlight the enforceable actions of the producers, the guideline is a good indicator for the producers to ensure that they enhance consumer safety for their products. Additionally, the directions promote safe branding and incorporation of ingredients in the consumer products. As such, consumers can purchase safe products as the branding adheres to the guidelines and specifications of the legal authorities. Therefore, the directions and instructions are positive towards promoting safe honey products across the consumer markets.
Feedback 2

It is evident that consumers make their choices depending on the information they receive from the labels of products. Therefore, putting in place the right instructions promote not only safe consumption of products but also improve the consumer's ability to consume safe products. Many producers of sweeteners and sugar products have often misled consumers on the products regarding evaporated cane juice. As such, coming up with the right labels and information through the policy document on the guidelines for producers and manufacturers is relevant in promoting healthy sugar products. Since many producers endeavor to entice consumers with the sweeteners, the instructions enhance precise and reliable labeling that encourage healthy consumption of the sweeteners and evaporated cane juices across the manufacturing food companies. Consequently, the directives on the labeling of the products enhance food safety and informed choices before consumption.
