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Introduction to Marketing
Challenges in Healthcare Marketing
Healthcare organizations face numerous challenges today. This is attributed to the advancement in technology that has brought significant changes in the industry. Furthermore, people’s changing attitudes towards healthcare are making marketing in this sector even more difficult. As a result, most of the healthcare organizations are dealing with an array of challenges which to some extent are affecting the value of the care provided. While these challenges come in a myriad of forms, it is evident that the changing needs of the patients are one of the biggest issue that most healthcare organizations struggle with. Notably, some of the problems that seem prevalent are data privacy and the diversity that exists in the patients/consumers.
Data privacy is a huge challenge in healthcare organizations since most of them store and transmit huge amounts of data related to the patients. While such data is quite essential in providing proper care for the patients, securing it is quite a daunting task. This is attributed to the fact that the healthcare industry is susceptible to data breaches as attackers use data mining procedures to release confidential information about patients to the public. Most of the information is private, and any breach of such data may reveal quite sensitive information which may cause a lot of damage. As a result, data privacy has become a significant challenge to the extent that the invasion of patient privacy is now a huge concern in big data analytics. Orchard (2015) suggests that the best way to maintain patient privacy is making data anonymous.
Invasion of patient data privacy affects the organization tremendously. For instance, it may affect the quality of care provided to the patients since the invasion of data privacy may result in some loss of information. Also, it affects the reputation of healthcare organizations and creates a form of mistrust among the patients. Consequently, patients may be reluctant to share any form of confidential information with the healthcare providers.
From the article, “8 Challenges to Customer-Driven Healthcare” we infer that the diversity that exists among the consumers in healthcare is also a significant challenge. In the article, Orchard (2015) indicates that the lack of homogeneity in the way consumers make decisions related to health care is a significant challenge. For instance, when it comes to insurance decisions, some consumers prefer healthcare insurance policies that have low copayments and high deductibles while others want the complete opposite of this. Furthermore, the change of consumers behaviors and needs make provision of health care services even more challenging. For example, some consumers may select a health care provider based on location, convenience or the quality of care provided while for another all these factors are insignificant so long as their healthcare expectations and needs are met. Indeed, such factors are bound to have a negative effect on any healthcare organization. Thus, if an organization fails to meet the behaviors and needs of their patients, then they are likely to look for health care services elsewhere. It also affects the quality of healthcare provided especially based on the consumers’ insurance decisions.
It is evident that the challenges are related to both the 4C’s and 4 Ps of marketing. However, it is worth noting that not all the elements in the 4C’s and 4P’s relate to the challenges. For instance, the challenge of the diversity of the consumers closely relates to the customer wants and needs and costs. Specifically, the aspect of health insurance and the decisions of customers on the kind of insurance to use depends on their health care needs and wants. As a result, customers choose a health insurance policy based on the options available and those that will satisfy their needs. Also, price and cost come into play in such a case. Healthcare prices and expenses have been on the rise in the past few years raising a lot of debates. Subsequently, the increase in healthcare has influenced the consumer behavior when it comes to healthcare services. For instance, some patients focus may be on value-based healthcare services while still paying attention to the costs and prices. For others, prices may not be an issue as long as they get quality healthcare services that satisfy their needs and wants.
As for the issue of data privacy, only the aspect of convenience seems to relate to it. Convenience in regards to how the health providers use the data to administer services to the patients effectively. However, the convenience becomes disrupted when there is the breach of data, and the patient’s confidential information is exposed. Healthcare marketers should also strive to know what convenience means to the patients for them to collect data that will enhance it in service provision. They should also strive to store data in a way that prevents any form of breach.
Trends
Several technology trends have emerged over time concerning data protection. They include authentication, encryption, and access control. Authentication entails the confirmation that claims made on a subject is true. Thus, it protects users’ identities. It also has various cryptographic protocols that prevent any form of attacks. The protocols provide securities during online communications. It also involves a Bull eye algorithm that monitors all the sensitive information and ensures that security is maintained in both original and replicated data (Khaloufi et al., 2017). Also, authentication ensures that only authorized people can access patient’s information. Therefore, to prevent the breach of data in healthcare organizations, the identities of the healthcare providers and the patients should be verified before any access.
Also, just like authentication, encryption also prevents unauthorized access of confidential information. It is quite helpful when it comes to prevention of data breach such as the theft of storage devices. Thus, this is a trend that healthcare organizations should consider the prevention of breach of confidential data. However, it is important to ensure that the scheme is user-friendly and efficient for the healthcare providers. Lastly, access control is another trend that organizations could consider to eradicate the data breach challenge. It is more or less similar to authentication only that it involves an access control policy that governs the users that access any form of confidential data.
[bookmark: _GoBack]Increasing social media engagement may help eliminate the negative effects associated with the diversity of health care consumers. Social media is an emerging trend that healthcare organizations can easily interact with the consumers and help them understand their needs and wants. It is a great tool also to understand changes that might occur in consumer behaviors (Resnick, 2017). Furthermore, patients can also easily communicate with their insurance providers hence they can get health care services with ease. Therefore, social media is an excellent tool for dealing with the diversity and enabling healthcare organizations to provide services based on their customers’ needs and wants.
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