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Global business is changing with the increasing nature of online business through e-commerce. E-commerce across the world has increased the nature of business activities as consumers can acquire products at the comfort of their locations (Clarke et al., 2015). Most business enterprises adopt e-commerce as a way of increasing their sales, improving their customer communication while also lowering their transaction costs. In the Gulf Cooperation Council countries and the western nations mainly the US and Europe, e-commerce has great potential in the future with many trends expected to play a key role in the sales volumes and business growth.
First, some applications have enhanced the adoption of e-commerce among business. A future trend includes an increase in the e-commerce artificial intelligence systems that would increase the retailers' potential of enhancing personalized products according to the shopper's desire (Clarke et al., 2015). Second, there is an expected trend of pop up shops where consumers will visit the local stores that would include showrooms and web shops. Through the visits, customers would have the advantage of purchasing cheaper products thereby improving customer experience. Additionally, retailers through e-commerce are adopting an integrated model of tracking in stores for tying the customer information and the online tracking system (Clarke et al., 2015). Consumers will thus enjoy an advantage of personalizing their information through the online platforms. Moreover, an emerging e-commerce trend is the customization of products in line with the demands and cultures of different regions (Benmamoun et al., 2015). For instance, online shops are offering distinct product lines as a means of increasing consumer experience.
Indeed, the future trend would be different between the GCC nations and the Western countries. Across the western countries, internet usage and the development of e-commerce applications is on the high rise as compared to the GCC countries (Agarwal & Wu, 2015). Retailers and producers across the western nations are continuously increasing the use of online platforms to expand their business activities owing to an increasing online clientele.
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