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Hospitality

Introduction

Hospitality is a primary element within the human race has existed for a relatively extended period as it has often been attached to fundamental human values and principles. Hospitality refers to the nature of the relationship between two parties where one party is the host, and the other side is the guest (Singal 2015, p. 116). It also refers to the act of according guests quality time during their stay at a particular locality. The host is responsible for receiving the guest within the homes or locations. As such, the host welcomes the guest and offering them a warm reception and enhancing a cordial relationship as a way of ensuring they are comfortable within their new environment. Additionally, the host may also provide their guests with entertainment as a way of ensuring that they feel ease and relaxed in their settings in the host locality (Nieves & Segarra-Ciprés 2015, p. 53). Elsewhere, the guests may be provided with the local goodies as a way of enticing their stay and encouraging them to visit the place and make it their future vacation or holiday destination.

Roles and Essential Components of Hospitality

Across the human race, hospitality plays an essential role in promoting a good relationship between individuals who may travel into new areas either for adventure or to visit and also learn about different cultures (Manhas & Tukamushaba 2015, p. 80). For instance, tourists may often travel from one continent to another to explore and understand the lifestyle of others in the other area. In their new environment, they endeavor to enjoy their stay through association with others and obtaining their necessities. The guests or visitors may only have heard about the region, and thus, their visit would need to remain pleasurable. As such, hospitality is integral in ensuring that visitors benefit from their stay despite being away from their usual surroundings. In other instances, the guests may also receive a warm relationship that surpasses what they receive in their normal countries or places (Manhas & Tukamushaba 2015, p. 83). Therefore, hospitality enhances a cordial and friendly rapport between the visitors and the hosts.

On the other hand, hospitality entails offering to treat individuals comfortabl mannery through upholding various virtues and characteristics from the hospitality professionals. Some of the traits that hospitality endeavors to promote include; respect, understanding, and responsiveness to the needs of the customers (Ecole Hotelier Lausanne 2017, p. 1). The basic foundation of hospitality ensures that individuals feel calm and relaxed throughout their stay in the particular region. In realizing the goals, hospitality utilizes a variety of approaches depending on the situation and embracing cultural comprehension of the guests. For example, it is possible that guests from a particular region may not attribute to specific cultures. As such, it is the role of the appropriate business management to ensure that the general practices are enhanced in line with the mission of the business while also upholding its image.

Moreover, hospitality across the tourism and travel industry often varies among individuals. Since it solidifies the human relationships, several individuals from various countries have varied approaches to portraying hospitality (Kim, Vogt & Knutson 2013, p. 175). In certain cultures, individuals have often formed the culture of shaking hands as a way of welcoming them while in other cultures; a hug portrays a welcoming gesture. However, the personnel in the hospitality industry have to understand the culture of other individuals in a bid to remain courteous and respectful and avoid infringing on the ethical standards of the visitors. Thus, hospitality entails being compassionate and appreciative of others despite cultural diversity. Furthermore, an individual must have the capacity to incorporate the divergent views and opinions that may arise as a way of making the hospitality sector a success during their activities (Kim et al. 2013, p. 183). Maintaining both the ethical and professional standards, therefore, go along in promoting the success and management of the human relations between the individuals.


Across the business sector, hospitality involves the management of human personnel in the tourism sector. The success or failure of a business venture depends on how it relates to its customers. Thus, hospitality ensures that customer satisfaction is at the core of every activity handled by the business (Ecole Hotelier Lausanne 2017, p. 1). It is essential for a business venture to capitalize on the opportunities it can obtain as a way of increasing the number of return clients for its business. Taking advantage of the chances within the tourism industry would improve the potential for the business enterprise while also comforting their tourists in their destinations (Knani 2014, p. 1) Hospitality not only promotes a cordial relationship but also enhances upholding the image of the corporation. Thus, appropriate welcome for the visitors translates into improved profit margins as many clients would often feel at ease within the particular hotel or restaurant they receive accommodation (Knani 2014, p. 1).

In other situations, hospitality entails determining and resolving complaints from clients arising from their stay or visit to a particular location. For instance, there may be tourists within a hotel and restaurant who might have required support from the technical assistance. However, when the aid takes a relatively more extended period to respond to their needs, the clients may get angry at the management of the business premise (Schuckert, Liu & Law 2015, p. 610). However, in an event where the control of the business decides to resolve the arising issues on time, the clients may return and do business with the hospitality institution due to their satisfaction and guarantee of their needs. As such, hospitality attempts to harmonize the relationship between the employees of a particular firm with the business needs and requirements (Schuckert, Liu & Law 2015, p. 610).

As hospitability refers to the accommodation of guests, it entails a standard operating procedure within the business setting and a concept incorporated into the business model as a way of enhancing customer satisfaction. Besides, the hospitality improves the flexibility of schedules to meet the demands of the customers who may check in the hotel at various times (Benavides-Chicón & Ortega 2014, p. 169). Thus, having a reliable and adaptable team of hospitable professionals who possess the right values and virtues go along in promoting the delivery of hospitality services within the tourist destination.

Hospitality Industry

The hospitality industry is a service industry that attempts to enhance customer satisfaction by offering a varied range of services (Ecole Hotelier Lausanne 2017, p. 1). The hospitality industry is a focus for any business venture that engages customers as a way of guaranteeing their satisfaction across various businesses (Singal 2015, p. 117). On the other hand, the hospitality industry is unique as opposed to other service industries since it depends on the income from tourists that they spend during their free times. Thus, the primary aim of the industry is to engage customers in their activities through assisting them complete tasks and responding to their requests within the shortest time possible. As such, the hospitality industry endeavors to ensure that the clients have an exemplary experience during their stay at the hotel while also encouraging them to return in their future visits (Wang et al. 2014, p. 81). Elsewhere, the company operates to meet the leisure requirements of the clientele as opposed to meeting the basic needs available in any other location.

Components of hospitality industry

The hospitality comprises of three significant areas which include; accommodation, foods and beverages, and the travel and tourism (Ecole Hotelier Lausanne 2017, p. 1). First, accommodation refers to the place or room where a guest is ushered to have a rest and sleep during the period when they stay within a particular facility. Accommodations are essential as they play a crucial role in enhancing safety for the visitors and their luggage when within or away visiting other regions. The housing includes; the hotels, lodging services, motels, and grounds for camping. Additionally, it may consist of resorts, inns and other hostels that may be used as resting areas (Ecole Hotelier Lausanne 2017, p. 1). The lodging and accommodation services provide a region for an overnight stay for hoteliers within the specific areas. The accommodation businesses often advertise and market their services to various market segments such as travelers, tourists, camping individuals and prospective clients who might be attracted to visit the regions (Ecole Hotelier Lausanne 2017, p. 1).

Second, the foods and beverages sector is the most significant component of the hospitality industry. Across the United States, it is estimated that the foods and beverages sector serves over 50 percent of the population in different localities (Ecole Hotelier Lausanne 2017, p. 1). It comprises of the business settings and establishments that take part in the preparation of meals, fast foods, snacks, and drinks. Within the joints, individuals have a chance to order for their preferred meals and beverages that are served to them at their locations. In many situations, the foods and drinks may be situated within the hotels while in other circumstances; they may exist as standalone business facilities where clients can order and consume the meals or beverages and later leave (Wijesinghe 2014, p. 36). Elsewhere, the foods and drink may be situated in concurrence with other subsidiary services such as movie theaters and other gaming and sports activities.

Moreover, the travel and tourism segment of hospitality is a service sector that relates to the movement of people in different locations (Ecole Hotelier Lausanne 2017, p. 1). The travel services are often offered through busses, trains, cabs, trains, ships, and planes that transport tourists from one point to their desired destinations. People may travel for business purposes or leisure. In many instances, the tourism sector is related to recreation that may enhance relaxation for individuals. As such, the primary goal of tourism and travel is to promote adventure among individuals by providing them with the adequate and essential services at their disposal (Claveria, Monte & Torra 2015, p. 1522). With available means of transport to move individuals to various destinations, individuals have the potential to move to their desired places. For instance, a tourist may wish to travel from one nation to another. With the availability of a fast means of transport, travelers often do not need to worry about their travel schedules (Zhou et al. 2014).

Since the various segments of the hospitality industry have a common focus, customer service, it is essential for the hospitality to enhance professionalism while handling their clients. It is imperative for businesses in the hospitality industry to ensure that their employees and personnel exhibit the highest standards of proficiency while dealing with their clients (Radojevic, Stanisic, & Stanic 2015, p.13). For instance, the institution should ensure that the employees understand what is required of them while handling different customers. In the hotelier food and beverage sector, clients have a variety of needs. The employees should ensure that they determine their needs and cultural relevance of the clients as a way of guaranteeing them satisfaction. Besides, there are three essential elements of that need to be available within the hospitality industry. They include; good infrastructure that appeals to the clients, appropriate management system and professional employees (Radojevic et al. 2015, p.15). The excellent support would promote the ease of access to services and comfort for the clients. Appropriate management system would allow for the determination of problems within the institution thereby increasing the service efficiency (Radojevic et al. 2015, p.16). Also, the professional employees would go along in enhancing the customer experience and satisfaction within the holiday destinations.

Conclusion

The success of businesses in the hospitality industry depends on product knowledge and realization of the cultural and customer needs (Zhou et al. 2014, p. 6). Across the hospitality industry, recognizing the diversity in the cultural needs of clients promotes a positive attitude towards enhancing the right strategies and implementing the prerequisite elements for the success of the business venture. Due to the diversity in the hospitality sector, it is essential for institutions and businesses to continually keep abreast with the growing technological changes and advancement that they would incorporate to woo their customers. Finally, profitability in the hotelier industry entirely depends on customer satisfaction arising from the quality of services and nature of comfort customers receive in the holiday destinations. Since customers buy their experiences, it is essential to enhance acts of generosity and hospitality as a way of increasing the client turnover for an increase in the profit margins.
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