Running head: THE TRENDS IN THE RETAIL MALLS 	1
THE TRENDS IN THE RETAIL MALLS 		3




The Trends in the Retail Malls
Student’s Name
Institution Affiliation










Evolution of Retail Mall Discussion
The retail business has undergone tremendous changes over the recent past. The retail business has evolved to stand alone retail businesses to shopping malls where customers obtain products under a single roof. However, the development of shopping malls also faces some challenges with more failing to succeed due to the rapid evolution of the retail business. Initially, I was used to stand-alone retail business where shopping involved hopping from one shop to another in search of products from geographically distant retail businesses. However, the development of shopping malls eased the shopping experience with many services and products offered under a single roof. 
Another striking experience for me in the retail business is the use of mobile phone apps where I can order products and services and be delivered to my doorstep rather than visiting the malls. The retail businesses have focused on bringing products and services closer to consumers at a considerably lower cost. Therefore, the fall of shopping malls is a result of doorstep delivery of products by retailers. Customers’ visits to the shopping malls have significantly reduced and resulted in the closure of some malls. 
The Future of Retail Malls
Given the increasing competition in the retail business, retailers focus on cost leadership to offer products at affordable rates relative to the competitors (Robaton, 2018). Therefore, shopping malls are likely to be a thing of the past in the future since retailers can make use of applications and deliver products to the customers. Further, the retailers can hold fewer inventories at their residential homes and cut the cost associated with leasing a space floor at a mall (Robaton, 2018). Therefore, the rapid development of mobile applications and the desire to apply cost leadership strategy by retailers have a possibility of reducing the demand for shopping malls by retailers.
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