Running head: ECONOMY WEEK 8

1

ECONOMY WEEK 8

4

Economy Week 8

Student’s Name

Lecturer’s Name

Course Code & Name

Date of Submission

The expansion of business operations to foreign markets requires an insight of the opportunities and challenges that may exist in the global markets. Thus, an organization has the responsibility of making sound decisions that would positively translate into improved performance. As a CEO, it would be necessary to adopt a variety of investment strategies for efficiency and enhancement across the competitive global marketplace. One type of business that might be successful in partnering with a family conglomerate is the banking business. Across Saudi Arabia, many companies tend to enhance the export market entry strategies. In a bid to venture into the new markets, partnering with already existing family conglomerates operating in the banking industry across the globe would increase the potential to gain entry into the new markets. Since most family conglomerates utilize the export marketing strategies, their existence would create an impact on the new construction business in the new markets (Björnberg et al., 2014).
Additionally, a business that might be most successful partnering with the government is the provision of agricultural products across the region. The provision of adequate products and services require the partnership with government agencies which would assist in finding the commercial attaches in the potential new markets. Besides, the government could provide technical assistance on how to navigate the new markets outside Saudi Arabia (Schuster & Holtbrügge, 2013). Indeed, the two businesses would be successful through the partnerships as they would enhance their operations in the global markets. Partnering with the family conglomerate would increase the potential to understand the versatility of the construction business within the new regions of activities (Björnberg et al., 2014). Elsewhere, the partnership with the government would increase the prospects of enhancing prosperity through the potential of government funding and provision of assistance in finding the new markets located abroad (Schuster & Holtbrügge, 2013).
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