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Benefits of a Happiness Campaign to an Organization
Productivity is an aspect that has been used in the organization over the years as a measure of an organization’s success. Consequently, many researchers seek to investigate what makes some organizations successful more than others. The employees’ well-being is one of the predominant factors that has been used to measure organizational productivity. The employees’ well-being involves measuring the level of happiness and the profound effect it has on the workers’ productivity in the organization. When employees are unhappy with their work, their productivity in the organization suffers. Even though many researchers dispute that happiness has little to do with productivity levels, a happiness campaign in the organization is important as it gives employees a feeling of achievement, create a positive work environment and enhance organizational productivity.
A happiness campaign is essential in an organization as it gives employees a sense of fulfillment and accomplishment. Even though, there is no specific way to measure or define happiness, it is perceived to be a positive and unique emotion that people feel when they have achieved professional and personal goals (Spicer and Cederström, 2015). However, happiness is felt and expressed differently in various cultures. Pogosyan (2016), study indicates that happiness is a universal emotion which is expressed differently in various cultural contexts. Even though happiness may be expressed in the same manner at times in form of laughter, different approaches to happiness exist in different cultures. For instance, in Hong Kong, happiness is approached as a relaxed state of emotion while in the US, happiness is perceived to be a more arousal state of emotion hence approached with enthusiasm. Despite the underlying difference of happiness in a cultural context, the fact remains that happiness is crucial to organizational success.
Introducing a happiness campaign in the organization has numerous benefits to the organization such as increased productivity and commitment to the workers as well as creating a positive working environment. Achor (2011) suggests that increasing the levels of happiness in the present has a positive outcome in the future where the performance of an individual increases because relieving our positive experiences enhances personal achievement because people work intelligently and fast. Research by Seppala & Cameron (2015) suggests that employees who perform well are the employees who are empowered. A positive work culture in the organization enhances employee engagement, productivity and augments the commitment of employees in the organization. Therefore, a positive work environment in an organization is crucial in increasing positive emotions and improving the well-being of the employees.
A happiness campaign would also result in a more creative and intelligent workforce in the organization which translates to increased performance or productivity. With regards to this Achor (2011) suggests that happiness results in productivity as happiness raises positive impulses that raise the intelligence and creativity of an individual. He adds that it is possible to rewire our brains to think more positively or optimistically to enhance success. Furthermore, raising a person’s level of positivity results in a happiness advantage in the brain which means that the brain performs better in a positive environment than in a negative or stressed work environment. Gruber, Kogan, Mauss, & Quoidbach (2013), indicate that high levels of positive emotion promote the well-beng of the employees which results in creative thinking.
A happiness campaign is also important in an organization as it promotes positivity which is essential for success.This is explained by the fact that the brain works better when positive than when at negative or neutral situations. Businesses improve or succeed when people start at positive rather than waiting for success because the brain is 31% more productive when positive than when in a negative state.When positive, one is 37% better at sales than when stressed,neutral or negative.As for the doctors,they are 19% faster and accurate in coming up with a diagnosis when positive than when they are stressed or negative (Achor,2015).This suggests that positivity which emantes from happiness has an effect on performance or productivity of a person hence a having a happiness campaign will be beneficial to an organization.
Despite the fact that studies and research have been conducted to prove that indeed happiness is crucial for productivity, there is also substantial evidence that exists that indicates that pursuing happiness may not be necessarily beneficial as it has a negative effect on the workers. Spicer and Cederström (2015) suggest that pursuing happiness may result in loneliness and isolation among the workers. However, the negative effects can be eliminated by nurturing or promoting a positive culture in the organization which leads to productivity and employees appreciating their well-being. Therefore, the occasional negative effects are not change the fact that happiness is vital for organizational success.
Without a doubt, a happiness campaign will be beneficial to an organization as it generates creative thinkers and committed employees.This is attributed to the fact that a happiness campaign creates a positive work environment which gives employees an opportunity to share their different ideas.Also,the fact that happiness has the ability to reverse the perception that employees have on success portrays that indeed a happiness campaign would empower employees and give them a sense of fullfillment in the organization.Thus, a happiness campaign is something that current companies are missing hence recognizing the significance of a happiness would eradicate any obstacles that an organization may have on achieving success since there is a relation between happiness and success.
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