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Introduction
The post-bureaucratic management approaches have been more focused on meeting the expectations and needs of the current generation while at the same time focusing on meeting the needs of the future generation (Olsen, 2010). Unlike the bureaucratic management approaches that concern centralization of power with hierarchical and rigid management approaches, the post-bureaucratic management approaches decentralizes the power to the junior staff with an objective of empowering the employees in an organization (Singh and Singh, 2013). 
Organizations focus on their ethical conduct and engaging in corporate social responsibility with an objective of creating a sustainable environment for the survival of a business in the contemporary business world. Besides, the business environment has been characterized by intense competition from competitors, knowledgeable consumers, employees among other stakeholders (Singh and Singh, 2013). Therefore, ethical and corporate social responsibility has become of significant importance in enhancing an organization’s sustainability. 
This article will argue that the post-bureaucratic management practices are suitable in the contemporary business environment in light of ethical and corporate social responsibility by reviewing the existing literature. Silveira and Petrini (2018), Dimitriades (2002) among others argue that the post-bureaucratic management practices have changed organizations’ ethics and corporate social responsibility through improved relationships between an organization and its stakeholder (Ashokkumar, 2014). Adda, Azigwe, and Awuni (2016), Sharma (2013), and Singh and Singh (2013) among others argue that ethics and corporate social responsibility promotes performance and success of an organization (Adda, Azigwe and Awuni, 2016). 
Inclusivity in Managing Sustainably
Ethics and corporate social responsibility have received significant consideration in the contemporary business environment as a strategy to enhance a company’s sustainability and competitiveness in an industry (Ashokkumar, 2014). However, the sustainability management in ethics and corporate social responsibility has changed by involving a broader scope of stakeholders in a post-bureaucratic management approach. The corporate social responsibility now involves every stakeholder of an organization including employees, customers, suppliers, society, community, government among other stakeholders. Organizations seek to develop strong relationships with the stakeholders with an objective of creating sustainable performance, relationships and ensure the smooth running of an organization’s performance in the future (Dimitriades, 2004). The essay focuses on employee and supplier inclusivity. However, inclusivity also comprises other stakeholders such as consumers and the society among other stakeholders.  
Employee Inclusivity
Although sustainability management was practiced in bureaucratic management approaches within an organization, employee contribution to business sustainability was not of significant importance (Maravelias, 2007).   Employee empowerment, however, has become of significant importance in the post-bureaucratic management practices as employees have become valuable assets to an organization success and performance (Adda, Azigwe and Awuni, 2016). Employees form one of the significant components to an organization’s sustainability in both the current operations and future success and competitiveness of an organization. Therefore, organizations have considered empowering and motivating employees through various approaches including inclusivity in the process of making an organizational decision, being considered as valuable assets in organizational change initiatives, talent management, and relationship development among other aspects (Maravelias, 2007). It is evident that having a strong relationship with the employees who are committed to their job through perceived high satisfaction ensures the sustainability of a business. There are minimal or no disruptions in an organization performance as satisfied employees are fully committed to being productive to an organization as well as provide high-quality services to customers (Ashokkumar, 2014). Employees also play a pivotal role in strengthening an organization’s relationships with customers thus forming a most significant aspect in sustainable management in the post-bureaucratic management approaches. 
Supplier Inclusivity 
The inclusion of suppliers in sustainable management practices in the post-bureaucratic management approaches has become of significant importance in the modern business world. Suppliers are considered to have a pivotal role in enhancing organizational ethical and corporate social responsibility objectives. An organization-supplier relationship is considered to have significant importance in managing sustainably (Maravelias, 2007). Normal operations of an organization are only possible with sustainable supply chains. However, sustainable supply chains are dependent on the relationship between an organization and the suppliers. Having healthy relationships with the supplier is critical to an organization in obtaining supply chains intelligence concerning supplies’ prices, supplies shortage and future expectations in supply. 
Having strong supplier-organization relationships also considered contributing significantly to the competitive advantage of an organization (Singh and Singh, 2013). Unlike in the bureaucratic management approach where the generation of profit was the main focus, the post-bureaucratic management approaches do not only focus on profit maximization but also developing non-quantitative benefits to an organization such as stronger supplier-organization relationship. The relationships provide a company with a competitive advantage due to free distribution of information and thus, a company is able to take proactive measures that align with supply chain intelligence. Therefore, the inclusion of suppliers in sustainable management is of significant importance in the post-bureaucratic management approaches. 
Increased Transparency
Managing sustainably has improved transparency among organizations in their ethical and corporate social responsibility (Sharma, 2013). Unlike the bureaucratic management approaches which never gave transparency enough priority in managing sustainably, the post-bureaucratic management approaches on ethical practices of an organization as well as its corporate social responsibility is transparent. Transparency is an important element in managing sustainably with the increased level of information symmetry between stakeholders of a company (Singh and Singh, 2013). Consumers are more knowledgeable about information relating an organization due to the increased sources of information such as the use of the internet; suppliers are more knowledgeable, among other stakeholders. Therefore, transparency is crucial in developing a stronger relationship between an organization and its stakeholders. 
Companies have also adopted sustainability reporting as a measure of communicating transparency to the stakeholders regarding its moral obligation and corporate social responsibility (Silveira and Petrini, 2018). An organization communicates to business stakeholders on how it affects them in both qualitative and qualitative approaches through sustainability reporting alongside the financial reports. Sustainability reporting does not only impact positively on an organization image but also enhances the relationships between a company and the stakeholders. For instance, companies report on their waste management techniques that illustrate how a company minimizes its impact on the environment (Silveira and Petrini, 2018). Such transparent approach significantly enhances a business ability to achieve its objectives on managing sustainably. A business is ensured sustainable performance, success, operations and competitive positioning through a strong relationship with the stakeholders. 
A shift from Milton Friedman (1970) View of a Company
According to Friedman (1970) contribution on a corporate’s responsibilities; moral and social issues that do not contribute to the profitability of a business are not economically viable for a business (Friedman, 1970). Businesses should avoid such issues with an objective of profit maximization. These are arguments which were applicable in bureaucratic management approaches where profit generation was a business primary objective (Olsen, 2010). However, the post-bureaucratic management approaches require firms to strike a balance between the profit they generate and the impact of a business to the suppliers, customers, shareholders, environment among other factors. A consideration of these factors, in essence, enhance facilitate the sustainability of a business in the future.  
Bureaucratic management approaches, therefore, failed to recognize the importance of integrating business ethics and corporate social responsibility with the business culture (Olsen, 2010). However, firms managed under this approach also performed competitively and successfully since the changes in the contemporary world were not present during the bureaucratic management era. The changing business environment, however, has necessitated organizations to shift focus from profits solely and consider sustainable measures for a business now and in the future (Silveira and Petrini, 2018). Thus, organizations focus on corporate social responsibility in four dimensions including economic, social, environmental and discretionary responsibility (Sharma, 2013). Managing sustainably thus considers three more corporate social responsibility dimensions, unlike the bureaucratic management approaches. 
Conclusion
Managing sustainably has become a competitive strategy in ensuring a business survival and competitiveness in the contemporary business world which is characterized by intense competition. The bureaucratic management approaches distanced an organization’s leadership from employees through autocratic leadership and thus, put less emphasis on their contribution towards the success of a business (Adda, Azigwe and Awuni, 2016). However, managing sustainably has changed in the post-bureaucratic management approaches where every stakeholder is considered to be of significance in the performance and sustainability of a business. 
Companies focus on the effective management of employees by motivating and enhancing their job satisfaction with an objective of developing sustainable relationships with them. Besides, satisfying employees reduce labor turnover and thus, an organization relationship with the employees is significantly enhanced. Besides, organizations have shifted focus to all stakeholders and business environment that they have an impact on such as suppliers, governments, physical environment, investors, among other consideration. The consideration of the stakeholders and the environment is aimed at developing sustainable relationships that eliminate business disruptions and enhance the competitiveness of a business in the current and in the future. Therefore, sustainability management has changed within an organizations ethics and corporate social responsibility with the management scope being expanded to include a broader scope of stakeholders such as suppliers. The post-bureaucratic management era has seen organizations developing stronger relationships with stakeholders who a business has an impact on as well as the physical environment. In fact, companies have gone beyond their corporate responsibility to being philanthropic in engaging in activities and functions beyond their ethical requirement but meant for the sustainability of the business.
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Reflection
On improving my written communication in my essay I used Grammarly app, tutor feedback and marking rubric. The Grammarly application enabled me to correct punctuation, grammar, vocabulary choice, sentence arrangement among other communication errors. One of the major communication errors in writing that I identified is the punctuation problem. I realized I had a problem on where to put a comma in my written sentences but Grammarly application assisted me in correcting the mistake. The grammatical errors that I realized I have in written communication relate to the wrong use of prepositions such as after, on, over, among other prepositions. However, the use of Grammarly tool eliminated won choice of preposition in my written communication. 
The use marking rubric was resourceful in guiding my communication in writing. The requirements of the essay are well communicated in the marking rubric and thus, I was guided by it in communicating my ideas in writing and also guided me on how to achieve maximum results. The feedback from my tutor on my first assignment also guided me in communicating through writing on this essay. For instance, one of the major guidance from the tutor is the provision of an illustration or an example of how a theory in writing has worked in reality. This has improved my written communication by considering giving illustrations for better communication and to be easily understood through written communication. 
In conclusion, the tool and resources have significantly improved my written communication such as understanding the proper use of preposition, placing punctuation marks such as comma where appropriate among other areas in presenting my written communication. The feedback from my tutor and the marking rubric has also considerably improved my written communication and I would use the tool sand resource again. I also recommend the use of these tools and resources in polishing written communication which is critical in enhancing understanding between the communicating parties. 

		1
