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Introduction
Luxembourg is one of the multicultural and multilingual countries in the world. The multicultural aspect of the country is fueled by the presence of immigrants in the country from diverse origin including Portugal, France, Germany, and Italy with the nationals comprising about 55% while the foreigners comprise 45% of the total population in the country. 
Geographic Concentration
Luxembourg is a member of the European Union and is the smallest nation in the union with an area of 2,586 square kilometers ("Luxembourg", 2018). The country has a population of about 590,321 in the year 2018. Luxembourg is densely populated with about 270 people in every square kilometer ("Luxembourg Population 2018", 2018). 
Demographics
Luxembourg is a multilingual nation with four spoken languages including Luxembourgish, French, Portuguese and German ("Luxembourg Demographics Profile 2018", 2018). 





Chart 1: Luxembourg Demographics by Origin
 
The Portuguese immigrants form the largest component of the country’s population followed by French. However, Italian and English immigrants form the least component of the country’s population ("Luxembourg Demographics Profile 2018", 2018).  
Chart 2: Demographics by Age 

The age bracket with the highest population is people aged between 25 years and 54 years ("Luxembourg Demographics Profile 2018", 2018).
Chart 3: Demographics by Gender 

The male gender is slightly higher than the female population between the years 0-64 years. However, the aging population (66 years and above) comprises of a higher number of females relative to male ("Luxembourg Demographics Profile 2018", 2018). 
Market Dynamics
Luxembourg is considered to be a dynamic and attractive market for business. With an unemployment rate of about 5.5%, Luxembourg unemployment rate is below the EU average ("Labor situation in Luxembourg, what does the job market look like?", 2018). The working opportunities attract a significant number of foreign workers and thus, causing an increase in the number of foreign population in the country.  About 192, 000 border workers get into the country in the morning and leave the country in the evening indicating the country’s free labor movement and open market to products and services ("Labor situation in Luxembourg, what does the job market look like?", 2018). 
Cultural Issues
One of the cultural issues that would have an impact on marketing efforts is the multilingual aspect in the country. The existence of diverse languages spoken in the country can have an impact on promoting business products or services (Ocansey, 2017). 
Another cultural issue concerns the diversity of attitudes of the people in the country. Diverse cultures in a market have people with different attitudes, values, and beliefs. These factors have an impact on a company’s marketing efforts such as pricing and advertising (Ocansey, 2017). Therefore, a careful consideration of the consumer values, attitudes and beliefs are required when formulating marketing strategies. 
The Appropriate Approach in Dealing Multicultural Aspect in Luxembourg
A market characterized by diversity in culture requires various approaches to successful marketing efforts. Therefore, to deal with the multicultural aspect in Luxembourg the following approaches can be effective;
Understanding the Cultural Dimensions in the Market 
Understanding the cultural factors of the different people in the country would significantly enhance the success of a company’s marketing efforts. Through the study of the diverse cultures, the marketers would be in a position what each culture values in marketing such as appropriate advertising or pricing (Ocansey, 2017). Therefore, understanding various cultures with the use of Hofstede’s five dimensions should lay a basis of marketing plans. 
Focusing on a Specific Culture 
The diversity in culture can create a challenge in establishing marketing efforts that can suitably auger well with different cultures. Therefore, developing marketing strategies that suit a specific cultural group can have positive results and enhance the success of marketing efforts (Ocansey, 2017).
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