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Surveillance of Consumers by Retail Anthropologists is Manipulative and Unethical   
Outline
I. [bookmark: _GoBack]Introduction
a. Explain the manipulative and unethical aspect of surveillance- support using research
b. Refute the claim
c. Thesis statement: Having surveillance cameras in stores may be perceived as an invasion of privacy to consumers, but it has an array of benefits to companies and consumers as well.
II. Body 
A. Increase consumer satisfaction- The surveillance cameras enable the companies to identify the consumers’ tastes and preferences through their buying behavior hence they can satisfy their needs.
B. Enhanced the customers’ shopping experience-By stocking what the customers need and strategically placing products for easy access.
C. Increase the company’s profit- Understanding the consumer behavior enables companies to only sell what customers are interested in buying.
III. Conclusion
Without a doubt, surveillance of consumers enhances customer satisfaction as organizations understand the needs of the customers. On the other hand, companies have the potential to make tremendous profit.

      
 







