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Product and Target Market
The existing state of the economy demands that when one is starting a business, he/she should have a well-defined market. While it may be appealing to start a business that targets a wide range of consumers, targeting a niche market can give a new entrepreneur the chance to thrive even amidst already established companies. Some of the factors to consider when planning to start a business include the product itself and how appealing it is to the target customers. This paper presents teens and youths cloth line, and the demographics of my target customers, as well as state of the market.
My intended products are youths fashion cloth line. The clothing will mostly consist of trending tops, pants, dresses  and footwear which have been designed to match the current fashion.  According Raby and Pomerantz (2018), one of the most important things that define the socialization of youths is their mode of dressing. Most youths prefer fashionable dressing codes. Due to the influence of peer pressure, and the need to conform, many youths dress code is shaped by the trending fashion. As such, providing a fashion cloth line for the youths will provide them with fashionable cloths all under one roof and save them the inconvenience of having to shop for multiple places to get what they want. What is more, youths are very particular when it comes to dressing. As such, I will offer ready and tailor made youth’s clothing depending on the needs of the customers.
My target market includes the youths. Therefore, I will provide my service to people aged between fifteen and twenty nine years. Kang (2016), who is a psychiatrist and author, noted that the developmental stage the teens and the youths are in compels them to long to establish their sense of individual and social identity. One of the elements that shape this identity is their lifestyle; in which dress code is an important part of. As such, my tailor made and trending clothing for the youths will suit their need of being able to make a choice on how they dress, and to match with the trending fashion.
 I will start with a small segment of the customers; that is in Alberta province before proceeding to offer my products in other regions in Canada. My fashion cloth line will provide fashionable cloths to both male and females within the said age groups. According to the Statistic Canada, (2018), the 2016 data indicate that 74 % of the Canadian youths present around 25% of the national population.  Also, most of the youths live in town. This would mean that they will be more conversant with fashionable clothing, and the pressure to conform to the trending fashion, thus creating a need for my products. The 2016 Canadian census data indicate that around 35% of youths were living with their parents. Most of the teenagers are in learning institutions. This will work to my advantage because the more teenagers interact, especially in a community of their own; they form a dressing culture which every one of them would want to conform to. Their dressing culture is based on the trending fashion. Also, new customers will be most likely to recommend my products to their peers.
Most of youths who are not in educational institutions in Alberta are employed.  As a matter of fact, Alberta is the province which has the highest level of employment rate for youths. The employment rate of youths aged between 15 and 29 people in Alberta is 70.1%. This will be an added advantage to my business. Besides, 37.7% of full-time students aged between 15 and 29 years in Alberta are also employed. The employed Canadian youths earn an average of $ 36, 800 every year. The fact that most of my target customers have an income increases their ability to purchase my products. Majority of the employed youths are employed in varying industries including the retail trade, accommodation and food services, information culture and recreation, construction, and manufacturing industries (Statistic Canada, 2014). 

One of the most important things that I need to know about their lifestyle is what influences their dress code. The answer to this question is trend, fashion, and peer pressure. The media is also among the places where most of my target company will copy their dress code from. Understanding my target clients social media use trends will be important because my products will be sold online. Statistics point out to wide social media usage by the youths.
According to statistic Canada (2018), 100% of the Canadian aged between 15 and 24 years of age use social networking sites on a daily basis. The trend is reflected in all the provinces, and household income groups. More than 75% of this population follows news and trending issues through the internet. 50% of them make weekly online transactions. Also, almost 50% of this population takes part in online discussions. This means that online platforms will allow me to sell to almost 100% of my target customers, without incurring the cost of a physical store.
`	Some of the businesses that I will be competing with have their businesses in physical location at west Edmonton mall, Whyte Avenue, South Edmonton Common, Edmonton City Centre and 124th street. Because they have physical locations, these businesses get their customers from Edmonton city. Also, they advertise their businesses through social media and mainstream media. For now, I have not found any business that can complement mine, but as I venture in this business and when I have plans for expansion, I know I will dig dipper to find such businesses.
In conclusion, youths aged between 15 and 29 tend to conform to the trending dressing code. Also, almost all the Canadian youths use the internet on a daily basis, and they often make inline transaction. This means that a fashionable cloth line for youths, operated as an online business will be a viable business for this population. 
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